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The whole U.S. has been complimenting the farmer for his miracle of food production— 23% increase in 
food raised during World War II, compared to only a 5% increase in food raised during World War I. But 
nobody’s said... 
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He, too, has worked a miracle of food processing in this war... with billions of cans of food for ‘he 
home front, and more billions of cans of food for the fighting fronts. And all this in the face of the severest 
labor shortage in decades! It’s a grand job. Orchids, admiration, and compliments from... } 
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FMC DOUBLE HUSKER 


New priniciple. Perfect husking. Sides of hopper vibrate and expel 
ears without bruising. No clogging. Saves time and prevents 
damage to corn. Bigger capacity. Lower up-keep. 


Most complete line of Canning Machinery on the 
market for Corn, Tomatoes, Peas, Beans, Fruits, Etc. 


Order Early for Early Deliveries 


The surprisingly satisfactory results 


Washer - Cleaners, Silkers, etc. 
obtained with the FMC Double 


Order now. Get ready to eliminate 


Husker are typical of the results 
obtained from other FMC Corn Ma- 
chinery—Corn Washers, Brushers, 


bottle necks, and be ready to turn 
out the best corn you've ever pack- 
ed—at the fastest rate you've ever 


achieved. 
Send for 248-page Catalog of FAC CANNING EQUIPMENT and plan your Plant Improvement Program NOW 


rOOD MACHINERY CORPORATION 


Sprague-Sells Division * Hoopeston, Illinois 


a Trimmers, Rehuskers, Corn Cutters, 


CORN SILKER 
with 
Double Cob Reel 


M. & 
PLUNGER 


. LEWIS WHIRLPOOL WASHER ILLER PEERLESS CORN WASHER 
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@ WE'RE TRAINING BOMBARDIERS better 
today—with the help of a can of 
black powder. It’s used instead of 
TNT in dummy practice bombs. 

The bomb casings can be dropped 
over and over. Only the powder can 
is destroyed—turning into a flash ex- 
plosion cf smoke that aerial cameras 
record. 

Someday soon cans will carry a 
different kind of powder for you... 
powder that turns into milk! 

You'll just add water to it and 
shake. Instantly, you’ll have a nour- 
ishing liquid that contains minerals 
and vitamins, and the taste of fresh 
milk. One pound of this powder 
makes about 414 quarts of milk! 


Today, powdered milk is going 
overseas in huge quantities. Tomor- 
row it will come to you in cans along 
with the fine condensed and evapo- 
rated milks you get today. Cans 
protect and preserve. 

To do our war job we’ve developed 
new ideas and new skills. That’s why 
as we look ahead we see new and 
better things in Continental cans. 


CONTINENTAL & 


wEW AND BETTER 


Awarded to Plant seen 
Chicago 
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MEMO FOR BUSINESSMEN: We'll be glad ‘o 
discuss present and future uses or improve- 
ments of your product or package. Write 
Dept. A, 100 E. 42nd Street, New York 17, 
N. Y., or Continental Can Company °f 
Canada, Limited, Sun Life Bldg., Montre:!. 
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CHRISTMAS GREETINGS 


The one who has a lighted tree 
Bedecked and tinsel-bright, 

Receives unnumbered greeting cards 
With pleasure and delight; 

Who has a table, richly filled, 
Beneath his private dome, 

And gifts from all the family, 
Has Christmas in his home. | 


But the one who hears the Angels’ song, 
Who lives at peace with man 

And spreads the spirit of good will 
In every way he can; 

Who shares the sorrows of mankind 
God’s peace to reimpart, 

Who loves his neighbor as himself, 
Has Christmas in his heart. 


—ARCHIMEDES DORIA 


And let’s get the record straight. The celestial choir 
sang on that Christmas night when our Savior was 
born: “Glory be to God in the highest, AND ON 
EARTH PEACE TO MEN OF GOOD WILL.” This 
is too often interpreted: “Peace on earth, good will 
toward men.” The Lord God never had anything but 
good will towards man, but that His first message of- 
fered peace to men of good will is most significant. 
There is a vast difference. Think what it would mean 
if all were men of good will to-day! Would this hor- 
tible var be raging all over the globe if the world 
were i ‘led with men of good will? 

The vhole world is looking longingly to the day when 
peace vill return. Your first Christmas present came 
from i .e hand of the new born babe, by means of His 
angels “Peace to men of good will.” It was man’s ill- 
willto ‘ards his fellow man, and towards his God, that 
made { .en and continues to make today “the countless 
thousa ds mourn.” 

Rea’ again that second stanza, and if all will help 
but it ito practice there may be some chance of a real, 
lasting »eace coming out of this war. 


AM ‘RRY CHRISTMAS TO YOU AND YOURS! 
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WATCH YOUR STEP—Whether we like it said or 
not there was too much of poor quality (snide) canned 
foods produced last season, and the two seasons before. 
We are not going to emphasize that statement; you 
know it, and, if you do not, look about you, open your 
eyes and you will become aware of it. It constitutes 
but a small percentage of the totals, but don’t forget 
that one can of snide quality can do more harm to the 
growth of confident demand for canned foods than a 
hundred cans of good quality. They have gotten away 
with that nefarious motto: anything will go, because 
the market was so hungry for canned foods that the 
distributors and the retailers had to take what they 
could get. But it will not always be so, and if the 
normal in canned foods buying and consumption should 
come suddenly, and particularly if like with the last 
war, the time should come just as a heavy canning 
season ended—and if any amount of snide canned foods 
had been produced—those goods will do a lot of very 
real harm. They will be used as a club by the buyers 
to beat down prices on the better goods, and they will 
serve to keep consumers away from the use of all 
canned foods, not just those particular ones, much less 
that particular brand. The excuse is made that they 
were accidents, caused by the inexperienced and poor 
help the canners were obliged to use during the man- 
power scarcity. That was a handicap, unquestionably, 
and called for the best in every careful manager of 
every cannery, and slips of course took place; but they 
can’t all be charged up to that, and no one knows that 
better than canners themselves. 


We have been asked, how did the canners get away 
with shipping standards and sub-standards on Govern- 
ment contracts, when Howard Hamilton had burned it 
into them that the Government did not want anything 
below Extra-standards, except under unavoidable 
scarcity, and then it wanted nothing less than top- 
standards? 


But we all know that the bulk of the trouble did not 
come from that source. The public has been very 
patient, under the war-time spirit, but it will not for- 
get, and the reverberations may produce some things 
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that will shock. They have learned to really like 
canned foods, and that spirit could have been developed 
to a point where the whole canning industry could 
never again over-pack popular demand. But you know 
the old adage: “Beware the woman scorned,” and she 
feels scorned when she buys a package that she is 
forced to take on faith, since few or any of them tell 
her on the label what is inside, and price has no 


meaning. 


Well, that may not be a very appropriate subject in 
these holidays of rejoicing, but a lot of you are plan- 
ning for the ’45 season, and this is thrown out now as 
a hint to include it prominently in your preparations. 
Never forget: canned foods have to be bought on faith. 
Being the best form of human food they are entitled 
to be, like Caesar’s wife, above suspicion. 


CONVENTION TROUBLES — Record attendance 
continues to be the rule at every local or State canners 
convention, as you see. Three years ago with the can- 
ners new at what war-time demand meant, and as to 
how they could co-operate, there was a natural eager- 
ness to meet and learn. But since then conditions have 
considerably changed: rules and regulations are better 
understood; they have been simplified, and the drive 
now on the part of the men in this War-time necessity, 
at Washington, is to try to simplify the whole proce- 
dure so that it can be easily understood and followed. 
Of course, even in that event, a willingness to co- 
operate must exist (as vs. antagonism against any- 
thing Governmental) if a man expects to readily under- 
stand what is wanted. If it is approached in that 
eagerness-to-comply-spirit the canner may rest easily 
at home, and put all his time in arranging for added 
acreage and added output, so badly needed. 


In the olden days six to seven thousand used to at- 
tend a National Canners Convention, but that cannot 
be done now. In the first place the railroads are 
jammed to suffocation, and by the beginning of Febru- 
ary, judging by the way the war is going both east and 
west, they will be worse than ever, shifting supplies to 
coastal ports, and bringing back more and more 
wounded. They simply cannot take care of anything 
like such a crowd, and yet who is to decide who is to 
go, and who stay at home? If you have been forced to 
travel recently you have been burned up by the number 
of transient travelers, on journies merely because they 
have been accustomed to take such trips—apparently 
utterly oblivious of war-demands, and of the urging of 
the Transportation authorities, not to travel unless 
absolutely necessary. That is the railroad side. 


The hotel situation is even worse. Take the matter 
of the National Canners Association, who has always 
been the host at these meetings, along with the Can- 
ning Machinery and Supplies Association, and the Na- 
tional Food Brokers Association. There are 900 mem- 
bers in the NCA, embracing of course the largest can- 
ners, and with numerous canneries running in possibly 
several States. In years past they brought to these 
Conventions their specialty men, the production man- 


agers, etc., etc., as well as a quite full representation 
of the officers. The February 4th meeting this year igs 
scheduled for the NCA at the Stevens, the old stamping 
ground. But the Stevens has been able to promise only 
800 rooms at most. If they could hold the attendance 
down to one-per-membership they would still be 100 
rooms short. And they’ve got to take care of distin- 
guished guests, Government men, etc. No wonder it 
has them nutty trying to care for the case. And this 
applies only to about one-third of the canners of the 
country ; includes no brokers, and no supply men of any 
kind, and no distributors whose numbers had greatly 
increased in recent years. Well, it is 800 rooms to 
7,000 former attendance. You figure it out. 


The Brokers are going to meet in March at the 
Palmer House, they hope. 


We have in front of us a letter from popular Sam 
Gorsline, Secretary and Manager of the Canning Ma- 
chinery and Supplies Association, and it shows what 
they are going to try to do, after being shut out of any- 
thing like an exhibit for two years, this being the third. 
They may not have much to sell, but every mother’s 
son of you is more than anxious to see and to order, if 
at all possible. So the disappointment will be yours, 
even more so than theirs. Read what Big Sam says: 
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The Annual Meeting of the Canning Machinery and 
Supplies Association will be held as scheduled at the 
Morrison Hotel on Wednesday, February 7th, 1945, at 
10:00 A.M. 


It is impossible for your Association to make any 
arrangements for Headquarter or Exhibition Booths at 
the Stevens Hotel. No rooms will be available for our 
members at the Stevens or Blackstone Hotels. These 
Hotels are exclusively for the Canners. 


The Morrison Hotel has consented to honor our re- 
quests for Hotel Reservations as far as possible. The 
rooms will be ready for occupancy Sunday afternoon, 
February 4th, at 4:00 P.M. Many of the members of 
the Canning Machinery and Supplies Association have 
already made their room reservations through this 
office. It may be that your plans have changec. and 
your Hotel requirements modified. Will you advise this 
office immediately if your room reservations alveady 
made are a correct statement of your room revuire- 
ments at the Morrison Hotel. 


Your Association will set up an Information - iead- 
quarters at the Morrison Hotel and will publicize the 
Headquarters Telephone Number in advance o° the 
meeting in February. 

SAM GORSLINE, 


AGAIN—A Merry Christmas. 
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OHIO CANNERS TALK 1945 PLANS 


Manpower, Goals and other problems discussed—Buckles elected president—Another 


large turnout. 


Even though heavy snow blocked the 
roads and unquestionably kept many 
away, the general attendance for the 
Ohio Canners Convention held at the 
Deschler-Wallick Hotel, Tuesday and 
Wednesday, December 12 and 13, was 
again the highest on record. Many, es- 
pecially the supply men, said it was one 
of the best conventions they had attended 
this year. 


MANPOWER PROBLEM 


President George S. Wenger presided 
at the Tuesday afternoon session that got 
under way at 1 o’clock after luncheon. 
President Wenger called upon Mr. E. L. 
Keenan, Ohio State Director of Man- 
power, who commented upon the man- 
power problems of today and paid strong 
tribute to the association’s labor commit- 
tee, headed by Luke Beckman, for the 
splendid way in which it handled and 
cooperated in the manpower situation 
this past season, resulting in a tomato 
and tomato products pack for Ohio which 
exceeded all previous records. : 

Mr. Keenan said he was convinced that 
a continuation of this cooperation will 
solve any manpower problem. He then 
launched into a very impressive summa- 
tion of war’s needs in ammunition and 
equipment, particularly on the Western 
Front where ammunition is actually be- 
ing rationed, a situation which should 
never be permitted to exist. American 
citizens have taken the attitude that the 
war is about won, he said, and therefore, 
’ the need for manpower in war plants is 
lessening. This is not at all the case and 
such plants are now in desperate need of 
manpower to meet the ever increasing de- 
mands of our fighting forces. Yes, he 
said, we are winning the war with our 
weapons, our food, and our supplies; we 
are ahead of schedule but demands on 
the fighting fronts have exceeded all ex- 
pectations because of the great speed 
mide on the battle field and the conse- 
qu nt more speed needed in certain ur- 
get production schedules at home. If we 
do not meet urgent production schedules 
it ‘an mean but one thing, the day of 
vi-tory will be delayed. The lives of men 
w''| be needlessly lost. With these re- 
m: ks he painted a rather serious man- 
pe ver situation in 1945, but said that a 
co tinuation of the cooperation of the 
as dciation with manpower authorities 
w | solve any manpower problems. 


PRODUCTION PLANS 
‘arlos Campbell, Director of the Divi- 
si 1 of Statistics of National Canners 
A ociation then outlined the issues in- 
v. ved in planning for 1945 production. 
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Goals, he said, have been set at approxi- 
mately the same level as in 1944. He 
reminded that these goals constitute the 
requirements of the various Government 
agencies including the Armed Forces, 
Lend-Lease requirements, etc., and the 
estimated needs for the civilian popula- 
tion. Frequently, he reminded, the addi- 
tion of these goals gave a figure that was 
higher than the industry could produce, 
thus in establishing goals the potential 
capacities of the plants had to be taken 
into account. Mr. Campbell explained 
that WFA is the government agency re- 
sponsible for adequate supplies of foods 
during war time, and accordingly estab- 
lished a program designed to assist the 


“THOM” SCOTT KILLED IN 
ACCIDENT 


THOMAS A. SCOTT 


Thomas A. Scott, driving home from 
Springfield to Columbus, Ohio, in a heavy 
snowstorm, with W. E. Nicholoy, was hit 
by a train and instantly killed, Thursday, 
December 21st. “Nick” was badly in- 
jured but not fatally. Mr. Scott’s body 
was brought to Schoedrinker Funeral 
Parlors, 229 E. State St., Columbus, and 
he will be buried on Sunday afternoon at 
3:30 in his home town of Cadiz, Ohio. 


This sad news reaches us as we are 
closing our forms, and will be a shock 
to the entire industry. 
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industry in reaching the goals estab- 
lished. The WFA support program is a 
part of the general. program designed to 
raise the production of canned foods to 
meet the over-all requirements. Growers 
support prices are set at a level esti- 
mated by WFA which would induce 
farmers to contract or grow the required 
acreage. In order that the planted pro- 
duction would be processed, the program 
urges that the acreage required be con- 
tracted for by canners. The program is 
finally backed up by WF A’s offer to buy 
any surplus production from canners at 
a price designed to cover the canner’s 
cost of production only. 


GROWERS PRICES 


Elmer F. Kruse, Chairman of the 
USDA War Board for Ohio then re- 
viewed and answered questions concern- 
ing the 1945 goals established for Ohio. 
The 1945 growers support prices for the 
four major vegetables on the average 
will compare as follows with the 1944 
support prices: Tomatoes the same; Corn 
50c a ton less; Peas $3.50 a ton less; 
Snap Beans about $10.00 a ton less. De- 
tailed schedules of 1945 support prices 
for these vegetables by varieties, grades, 
sizes and producing areas are to be an- 
nounced at an early date, he said. 


CANNING CROP SURVEY 


Dr. H. D. Brown from Ohio State Uni- 
versity, then reported on canning crop 
surveys of 1943 and 1944. Inspection of 
about 4,000 and 5,000 tomato and sweet 
corn acreages indicated that moderately 
dry weather is more favorable for 
bumper crops of tomatoes than exces- 
sively wet seasons. During the past 15 
years there were three years when the 
rainfall for June, July and August was 
more than 13 inches. Tomato yields dur- 
ing these three years varied from 3.4 to 
4.8 tons per acre. On the other hand, 
there were three years during the 15 
year interval when rainfall during June, 
July and August was less than 5 inches. 
In this light rainfall period, yields varied 
from 5.4 to 7.4 tons per acre. There 
were, however, during the 1944 season, 
areas in the State when rainfall was in- 
adequate for maximum production. 


FERTILIZER TRIALS—The plow sole 
method of application, that is the appli- 
cation of fertilizer in bands in the bot- 
tom of the plow furrows has produced 
the best yields during the past three 
years, Dr. Brown reported. In tests car- 
ried on at the Experiment Station in 


(Please turn to page 8) 
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IOWA-NEBRASKA CANNERS MEET 


Future developments and post-war possibilities convention 
theme—Discuss 1945 plans—All officers re-elected. 


Attendance at the Annual Meeting of 
the Iowa-Nebraska Canners Association 
held at the Hotel Fort Des Moines, Des 
Moines, Iowa, Thursday and Friday, 
December 7 and 8, was the largest ever 
recorded. More than 250 attended the 
banquet and entertainment presented by 
the allied industries on the evening of 
the first day and total attendance during 
the two days sessions was very close to 
the 300 mark. 

The program was built around the cen- 
tral theme of research and future 
development of the canning industry in 
the States of Iowa and Nebraska. 

Dr. R. E. Buchanan, Director of the 
Experiment Station at Iowa State Col- 
lege, keynoted the meeting with an ad- 
dress outlining the future development 
of the industry and forecasting some of 
the possibilities in store for the canners 
of these two States. 

A. J. Loveland, Chairman of the Triple 
A and War Board, discussed and ex- 
plained Government goals for 1945. Gov- 
ernment representatives were in attend- 
ance, and discussed the following sub- 
jects: George B. Sheehe, Chairman, 
WFA for Iowa, explained the handling 
of surplus canned foods. D. K. Bliss, 
Director of the Extension Service of 
Iowa State College, analyzed the farm 
labor situation; while George D. Haskell, 
from the War Manpower Commission, 
discussed factory help. L. W. Brown, 
buyer for the Quartermaster Corps, told 
of the importance of the canning indus- 
try to the Armed Forces. 


Harvey R. Burr, of the Corn Canners 
Service Bureau, took as his subject 
“Postwar Plans and Problems of the 
Corn Canning Industry” and particularly 
stressed the need for better than ever 
quality in the can. 


Dr. E. 8. Haber from Iowa State Col- 
lege, reported on 1944 vegetable crop 
trials. 


THE ELECTION 


At Friday’s Business Session all 
officers whose terms expired this year 
were reelected. They are: Guy Pollock, 
Marshalltown, Iowa, President; Garth 
Carrier, Vinton, Iowa, Vice-President; 
and Roy Chard, Audubon, Iowa, Secre- 
tary-Treasurer. 

Directors include: E. H. Barnhardt, 
Plattsmouth, Nebraska; G. E. Carrier, 
Vinton, Iowa; Henry W. Chavis, Ames, 
Iowa; J. LeRoy Farmer, Cedar Rapids, 
Iowa; Clark Hagen, Atlantic, Iowa; 
Irving Nelson, Lake Mills, Iowa; Guy E. 
Pollock, Marshalltown, Iowa; Loyal 
Shannon, Nebraska City, Nebraska; 
Freeda Smith, Grimes, Iowa; S. O. 
Lampman, Marshalltown, Iowa. 


Mr. Farmer was also reelected Iowa’s 
Trustee of the Corn Canners Service 
Bureau. 


RESOLUTIONS 


The Resolutions adopted include one of 
cooperation to the fullest possible extent 
in the production of the Nation’s food 
requirements ; 

Of thanks to the office of the Iowa 


AAA, to the U. S. Employment Service, | 


and the Extension Department of the 
State College, for needed and helpful 
counsel and assistance in production 
problems; 

Of thanks to the speakers and the 
machinery and supply men for the en- 
tertainment features. 

Another Resolution was approved 
recommending to the State Legislature 
a change in the State’s laws pertaining 
to the labeling of canned and packaged 
foods to more nearly reflect the require- 
ments of the National Pure Food, Drug 
and Cosmetic Act. 


1945 PLANS 


Concerning the plans for 1945 prod::c- 
tion, an extensive Resolution was offered 
covering the following points: 

Announcement of ceiling prices prior 
to contracting with growers; that such 


‘ceilings be high enough to return costs 


and reasonable profit, with provisions to 
cover losses due to crop failures; that 
grades be those in use prior to Govern- 
mental price control; that Government 
prices be gross less the usual discounts, 
plus any special packaging costs; that all 
items for which ceilings have been estab- 
lished be exempt from negotiation; that 
support prices be at a level sufficient to 
acquire full acreage requirements; that 
production be controlled by container or 
subsidy limitation, rather than by a re- 
duction in the price to the grower; that 
subsidies represent increases in raw 
product prices, wages and other cost in- 
creases since 1942; that such subsidy be 
paid at the completion of or shortly after 
the pack; that Government requirements 
be announced prior to the contracting 
with growers; that any fioor or support 
program be at least 95 per cent of the 
established ceiling price; that the income 
tax structure be modified to permit a 
more equitable distribution of profits 
over good and bad years. 


OHIO CANNERS TALK 
1945 PLANS 
(Continued from page 7) 


1942, tomatoes and sweet corn yields 
were increased 10 to 15 per cent by this 
method. In 1944 one firm reported that 
on 24 per cent of their acreage, where 
they used the plow sole method they pro- 
duced 36 per cent of their crop. Where 
the fertilizer was applied in bands at the 
bottom of the plow furrow, the average 
yield was in excess of 10 tons per acre, 
whereas the average yield for the entire 
acreage was 5.8 tons per acre. 


CORN BORER CONTROL—Dr. Brown re- 
ported that before the Corn Borer be- 
came a serious factor in Ohio, it was 
generally agreed that early plantings 
gave the largest yields of sweet corn. 
Preliminary figures for 1944 indicate, 
however, that because of the severity of 
Corn Borer on early planted sweet corn, 
it is better to plant somewhat later than 
was the former practice. 


ELECTION OF OFFICERS 


Newman C. Buckles, Bradford, was 
elected President to succeed George S. 
Wenger; Luke F. Beckman, Minister, 
was elected Vice-President and Roy 
Irons, Clyde, reappointed Secretary- 
Treasurer. 

The Board of Directors includes: 
George S. Wenger, Sandusky; C. W. 
Peters, Hollansburg; H. D. Didier, Wes- 
ton; Harry Vanderhorst, St. Marys; 
Norman Spain, Canal Winchester; Heber 
Hareum, Wilmington; Walter Scheid, 
Napoleon. 
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PRESERVERS MEET IN 
CALIFORNIA 


The annual meeting of the Preserve, 
Maraschino Cherry and Glace Fruit Sec- 
tion of the Canners League of California 
was held December 15 at the Fairmont 
Hotel, atop Nob Hill, San Francisco, 
taking the form of a dinner event. More 
than fifty were in attendance, making it 
the largest, yet held. 


J. M. Browning retired as chairman 
of the section and Ernest E. Jacobs, of 
the pioneer firm of Lyons-Magnus, Inc., 
was elected to this post. In turn, W. D. 
Jones, with Libby, McNeill & Libby, was 
chosen assistant chairman, succeeding 
Mr. Jacobs. Miss Sylvia Kempton, secre- 
tary of the Canners League of California, 
is also secretary of the Preserve section 
and has been since its organization. 


Several Government officials were pres- 
ent as guests and an instructive tlk 
was made by Emil Brisacher, of the 
advertising agency bearing his name. 
This talk had to do largely with post-w °r 
markets and ways to reach them. 


A program of entertainment was fur 
nished by the National Broadcasti 
Company, with Clancy Hayes acting 
master of ceremonies and introduc: 
Sonya Shaw, singer, and Otto Cl: r 
pianist. This interlude was highly «- 


_joyable, rounding out an active meeti!-2 
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WATCHING WASHINGTON 


ADJUSTABLE PRICING SET BACK 


Processors May Obtain Subsidy On Sales 
Made After August 4. 


A retroactive adjustable pricing order 
to cover processors’ sales and deliveries 
of packed fruits, vegetables and berries 
of the 1944 pack during the period of 
August 4-September 20 was announced 
by OPA December 19. 

This action was necessary, OPA said, 
to correct inequities resulting from pub- 
lication of reports indicating that adjust- 
able pricing of the 1944 pack would be 
permitted after August 4. Actually, the 
adjustable pricing plan did not become 
effective until September 20. 

In the meantime, numerous processors 
made sales and deliveries subject to ad- 
justable pricing agreements with the 
buyers. Since such sales and deliveries 
made before September 20 are technical 
violations of pricing regulations, the 
processors have not been eligible to re- 
ceive subsidy payments for which they 
are otherwise eligible. 


Order 65 to MPR 306, effective as of - 


August 4, 1944, was therefore taken to 
enable the processors to qualify to re- 
ceive their subsidy payments. 


This order provides only for an up- 
ward adjustment of the processors’ ceil- 
ing prices since it was not until Septem- 
ber 20 that the regulation provided for 
downward adjustments as well as 
upward. 


CAN MAKERS COMMITTEE 


Nine manufacturers of tin cans have 
been appointed to an industry advisory 
committee which will advise and consult 
with the Office of Price Administration 
on problems which may arise in the pric- 
ing of their products. 

This new committee will represent ap- 
proximately 65 tin can manufacturers 
located in all parts of the country. At 
the pre-ent time these cans are priced 
under t!.e General Maximum Price Regu- 
lation end Maximum Price Regulation 
No, 350-—Packers’ Tin Cans. 

Mem! ers of the Can Manufacturers’ 
Industry Advisory Committee are: Wal- 
ter Con: ertz, Mason Can Company, East 
Provide ce, R. I.; C. A. Rolfes, The Hea- 
‘in Can Company, Cincinnati, Ohio; S. L. 
Buschm nn, National Can Corporation, 
New Y sk, New York; J. F. Egenolf, 
Contine: ‘al Can Company, New York, 
New Yk; J. R. Phelps, Phelps Can 
Compan , Weirton, West Virginia; W. C. 
— merican Can Company, New 
— N. Y.; E. B. Webster, Crown Can 
een Philadelphia, Pa.; H. K. Tay- 
— Jr., George D. Ellis & Sons, Inc., 

hilade] nia, Pa.; E. F. Euphrat, Pacific 

4n Company, San Francisco, California. 


SUGAR ALLOTMENTS REDUCED 


Formal action providing reduced allot- 
ments to most industrial users of sugar 
beginning with the first quarter of 1945 
was announced Dec. 15 by the Office of 
Price Administration. 

The reductions, effective January 1, 
1945, will affect most industrial users of 
sugar. Sugar allotments to producers of 
bread, bakery and cereal products, how- 
ever, will continue unchanged at 80 per 
cent of their 1941 use, and allotments to 
makers of pharmaceuticals will continue 
unchanged at 125 per cent of their 1941 
use, 

For all other classes of industrial 
users, with one exception, allotments of 
sugar are reduced from 80 to 70 per cent 
of their 1941 use. 

The reduction, OPA said, is in line 
with first quarter allocations of sugar for 
civilian use as made by the War Food 
Administration. U.S. sugar inventories 
it was pointed out by WFA, are at a low 
level, with stocks on January 1 expected 
to be about 450,000 tons below those of 
a year earlier, and military demands on 
merchant shipping during early 1945 are 
uncertain. 


The exception is in allotments for pro- 
ducers of jams, jellies, preserves, marma- 
lades and fruit butter, which will be 70 
per cent of their 1944 use. These indus- 
trial users will no longer be granted 
“provisional allowances” of sugar; that 
is, allowances limited only by the number 
of units produced. Their 1945 allotment 
will be based on their use of sugar to 
make these items for civilians use during 
the corresponding quarters of 1944. 

Fruit packers will continue to receive 
provisional allowances during the pack- 
ing seasons beginning after December 31 
so that their production will not be re- 
duced, but their average use of sugar for 
each case of fruit packed is reduced from 
100 per cent to 90 per cent of the quan- 
tity used during 1941. These allowances, 
as in the past, will be on the basis of the 
average amount of sugar used in 1941 
per unit of all grades packed, expressed 
in number of cases containing 24 cans 
of the No. 2% size. 

Industrial users may apply for their 
allotments at the local War Price and 
Rationing Boards or District Offices 
where they are registered, beginning 
December 16, 1944. 

Since jams, jellies, preserves, marma- 
lades and fruit butters were in ample 
supply, they were removed from ration- 
ing September 17. There is no need at 
this time of allowing an _ unlimited 
amount of scarce sugar for their produc- 
tion, OPA said. 

When applying for an allotment for 
the first quarter of 1945, each industrial 
user producing jams, jellies, preserves, 
marmalades and fruit butter must file a 
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statement (OPA-Form R-315) with the 
OPA board or district office with which 
his industrial user establishment is regis- 
tered. This statement must show the 
amount of sugar used at his establish- 
ment in each quarter of 1944 for produc- 
ing such products. He is not to include 
any amount of sugar used in these prod- 
ucts that he delivered to certain desig- 
nated agencies, such as the Army and 
Navy, authorized to replace the sugar. 

However, an industrial user producing 
these products may apply for his sugar 
allotment between December 15 and Jan- 
uary 5, giving information regarding the 
amount used for the first three quarters 
of 1944, and he will be issued 50 per cent 
of his allotment. The remainder of the 
allotment and allotments for subsequent 
periods, will be issued only after he fur- 
nishes OPA with the required informa- 
tion covering his use in the fourth quar- 
ter of 1944, and has accounted for the 
sugar which he obtained during 1944 to 
make these products. 

If he applies after January 5, he will 
still be required to furnish this informa- 
tion. However, in that event the allot- 
ment he receives will be reduced in pro- 
portion to the part of the allotment per- 
iod which has expired on the day he 
applies. 


CRANBERRY CEILINGS 


Provision has been made for grower- 
processors to continue to apply to OPA’s 
national office for ceiling prices on cran- 
berry products, the Office of Price Ad- 
ministration has announced. 

This was the plan originally provided 
in Pricing Method No. 2 which was ef- 
fective on November 17. On December 
11, it was announced that a pricing 
formula had been provided for grower- 
processors of minor packed fruits, ber- 
ries and vegetables, including grower- 
owned cooperatives. 

This pricing method permitted grower- 
owned cooperatives to use the raw ma- 
terial costs of their competitors in figur- 
ing their ceiling prices. In the case of 
cranberries, this resulted in inequities be- 
cause nearly all cranberries are proc- 
essed by grower-processor cooperatives. 
Competitors’ costs for raw material 
proved inadequate for use in establishing 
cranberry ceiling prices for grower- 
processors, OPA said. 

The prices authorized for cranberry 
products under this new amendment will 
be in line with the ceiling prices of com- 
mercial processors who will continue to 
price cranberry products under Pricing 
Method No. 2, OPA said. 

(Amendment No. 19 to Supplement 7 
to Food Products Regulation No. 1— 
Packed Fruits, Berries, and Vegetables 
of the 1944 and Later Packs, effective as 
of November 17, 1944.) 
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GRAMS INTEREST 


NEW CANCO APPOINTMENT 


H. M. McCormack has been appointed 
assistant general manager of sales of the 
American Can Company, W. C. Stolk, 
vice-president has announced. He will 
have supervision of sales activities 
throughout the country in connection 
with fibre milk containers and cans for 
beer, and will be in charge of Canadian 
sales affairs at the general office in New 
York. 

Mr. McCormack has been with the Can 
Company for 28 years, and in the sales 
department for 26 years. 


UNIVERSAL ELECTS TRUSTEES 


The Universal Underwriters announces 
that the following canners have been 
elected to serve on its board of trustees: 
G. R. Fleming, Morristown Canning 
Company, Morristown, Indiana; J. P. 
Hollabaugh, C. H. Musselman Company, 
Biglerville, Pennsylvania; J. P. Kraemer, 
Mammoth Spring Canning Company, 
Sussex, Wisconsin; G. S. Suppiger, The 
G. S. Suppiger Company, St. Louis, Mis- 
souri; G. L. Webster, G. L. Webster 
Company, Inc., Cheriton, Virginia. The 
insurance facilities and services of the 
Universal Underwriters are being ex- 
panded on a nationwide basis, and in due 
course several additional prominent 
members of the canning industry will be 
elected from other sections to serve in a 
similar capacity. 


CALIFORNIA SARDINE PACK 


Deliveries of California sardines to 
processing plants to the season ending 
December 2 totaled 410,539 tons. Pack 
of sardines for the season to December 
2 was 2,414,638 cases. The heavy land- 
ings in October and November swamped 
canneries, worked reduction plants to 
capacity turning the fish into meal and 
oil, and at some of the ports made it 
necessary to control the catch by im- 
posing limits on the quantity taken per 
boat. The following table shows the sar- 
dine deliveries by districts and the pack 
by can sizes for the current season as 
compared with 1943: 


Season to Season to 

Dec. 2, Dec. 4, 

1944 1943 

Tonnage: Tons Tons 
Northern district.................. 106,842 109,419 
Central district................... 203,178 147,568 
Southern district.................. 100,519 75,501 
410,539 332,488 
Pack: . Cases Cases 
1-lb. oval 992,740 921,437 
1-lb. tall 1,308,778 999,070 
\%-lb. fillet 3,943 17,106 
round, 38,010 61,918 
5-0z., 100’s 6,996 
Miscellaneous 71,167 43,463 
2p414,638 2,049,990 


STRANGE FRUIT 


One of the difficulties in improving the 
diet of a family or a nation is persuading 
people to eat new or unfamiliar foods. 
Dr. David Faircahild, veteran plant ex- 
plorer, in looking back over his 40 years 
of studying and introducing fruits and 
vegetables from other parts of the world 
to this country, tells of the early preju- 
dice and resistance against grapefruit, 
avocadoes and mangoes. Last season 
this country consumed an avocado crop 
of 23,200 tons from Florida and Cali- 
fornia, and a grapefruit crop of 56,020,- 
000 boxes. Mangoes appear in small 
quantities in city stores and hotels each 
summer. They are handicapped nowa- 
days less by prejudice than by growing 
and shipping problems. 


W. L. ERBACH DIES 


Wm. L. Erbach, general manager and 
secretary-treasurer of the Athens Can- 
ning Company, Athens, Wisconsin, died 
Dec. 14 at a Wausau hospital following 
an illness of about a year. He was 76 
years old. Private funeral services were 
held at the residence in Athens Decem- 
ber 16. Mr. Erbach had been manager 
of the Athens Canning Company since it 
was organized in 1924. In addition, he 
was president of the Rietbrock Land & 
Lumber Company, president of the Bank 
of Athens, and a noted Guernsey cattle 
breeder. He is survived by his widow, 
one son and one daughter. 


K C BROKERS ELECT 


At the annual meeting of the Kansas 
City Food Brokers Association, held at 
the Continental Hotel, December 12th, 
the following officers were elected to 
serve in 1945—President, Warren Nelson 
of the Nelson Brokerage Co.; Vice-Pres., 
Willard Warner of Seavey & Flarsheim 
Brokerage Co.; Sec.-Treas., Robert 
Schwindler of Schwindler Brokerage Co. 


WAX ON THE TOES 


Waxing heels and toes of stockings 
with a bit of candle was routine hose 
economy long ago in wooden-shoe lands 
of Europe, and it is a practical way to 
meet stocking problems today. Rubbing 
wax on stockings makes them wear four 
times as long before holes appear in 
heels or toes. Tests showed the simplest 
and most effective method is merely rub- 
bing a piece of candle wax or paraffin on 
heels and toes before each wearing. If 
only a thin film of wax is applied, it 
will not interfere with the proper laun- 
dering of the stockings or change their 
appearance. 
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- turn of the year, following the 


CANNERY LABOR PLANS 


The Rural Industries Division of WMC 
is outlining its program for the recruit- 
ment of labor for the food processing in- 
dustry for 1945. It is the intention of 
the Division to continue its practice of 
embodying the thinking of the food proc- 
essors as well as that of the United 
States Employment Service of WMC, 
Accordingly in addition to requesting the 
opinions of its field staff, they have asked 
National Canners, Frozen Food and De. 
hydrators Associations to assemble the 
viewpoints of their members. Present 
plans call for having instructions for 
obtaining pre-season estimates of sea- 
sonal food processing labor requirements 
in the hands of local USES offices some 
time in January. 


GRAPEFRUIT PRICE REDUCED 


Grower price of Florida Grapefruit for 
canning was reduced by WFA and OPA 
from $37.39 to $35.67 per ton “on tree” 
basis due to estimated crop increase of 1 
million boxes over previous estimate. The 
revised price, however, will not be used 
in determining the maximum rate of sub- 
sidy payment, or ceiling prices, for sales 
of canned Grapefruit Juice to Govern- 
ment agencies, with respect to the deliv- 
eries of raw grapefruit made to canners 
plants prior to January 1, 1945. In the 
event later official crop estimates show 
substantial changes, further appropriate 
revisions will be made. 

It is planned that there will be flat 
dollar and cents ceiling prices for canned 
blended Orange and Grapefruit Juice, re- 
gardless of the prices paid for the raw 
fruit. Consequently the reduction in 
grower price will apply in establishing 
the new ceiling prices applicable to this 
season’s pack of blended juice in Florida. 


WFA SELLS PORK & BEANS 


War Food Administration this week 
reported the sale of 93,053 cases of pork 
and beans, No. 300s, to the Van Vechten 
Milling Co.,*of Rochester, N. Y. The 
beans, which were sold as “hurricane 
damaged,” were stored at New Bedford, 
Mass., and Springfield, Mass., and were 
sold at $1.90 per case, f.o.b., storage 
point, with buyer required to furnish 
labor to prepare for shipment. 


TO CUT OPERATIONS 


Preserve and jelly manufact*ers are 
planning to curtail production ; ‘ter the 
ction of 
OPA in ordering a cut of 10 »: recent 
industrial sugar allocations for the first 
quarter of 1945. 

The reduction will also hit the oper 
tions of the confectionery othet 
trades. Cake and cracker manv :acturels 
are exempt from the provisions of the 
order. 
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BROKERS’ CONFERENCE PLANS 


Will be held in Chicago March 6th and 7th—Reservations 
from NFBA Members will be accepted only on Official Forms 
to be furnished them after space arrangements are finally 


completed. 


tnter-related trade problems confront- 
ing processors, brokers and the distribu- 
tion trades will be the theme of the 
Brokers’ Conference Meeting officially 
scheduled for Chicago during the week 
of March 5th. Final details will be an- 
nounced later for this meeting in which 
it is hoped that material distribution 
problems can be discussed, developed and 
decided. 


To eliminate extensive traveling by 
principals anxious to contact their brokers 
and likewise give brokers an opportunity 
to make such contacts without Nation- 
wide travel, the Executive and Advisory 
Committees of the National Food Bro- 
kers Association, meeting in Washington, 
have decided to invite the Sales Depart- 
ments of principals to meet with them 
in Chicago on two conditions: 


1. That members and principals alike 
will agree in ‘writing to hold no indi- 
vidual conferences during the NFBA ses- 
sions on March 6th and 7th. : 


2. That both will streamline their re- 
quirements so as to occupy every bed and 
likewise be willing (if numerous indi- 
viduals come from a single organization) 
to accept a part of their bedroom space 
in more than one hotel. 


The official NFBA sessions will be held 
at the Palmer House but reserved space 
thus far obtainable is still insufficient 
and scattered in several hotels. No 
reservations will be accepted from mem- 
bers except on official request blanks, 
which will be forwarded soon. These will 
be accepted in order received and accord- 
ine to the conditions thereon. We must 


expect considerable inconvenience but the 
importance of problems ahead transcend 
such difficulties. 

In order to allow those from a distance 
sufficient time for arrival before the ses- 
sions it is planned to begin the meetings 
on Tuesday morning, March 6th. 


NO DEFINITE ADVANCE ROOM 
ASSIGNMENTS 


Reservation requests from processors 
can be forwarded now under the follow- 
ing conditions: 

Recognition of space difficulties and no 
advance room assignments. Reserva- 
tions to be acknowledged when details 
completed. Reservations to be filled in- 
sofar as type of space’ required to the 
best of hotel’s ability and as conveniently 
as possible. Requirements to be stream- 
lined as much as possible with possibility 
of dividing some of bedroom space in 
other hotels than one. 


Processors writing NFBA headquar- 
ters will facilitate eventual acknowledg- 
ment when the time comes by sending 
their requests in quadruplicate (showing 
the firm name or letterhead on each) spe- 
cifying the following data in the same 
order: 


1. Applications for space during Bro- 
kers’ Conference, week of March 5, 1945, 
in Chicago, Illinois. 

2. Date of application. 

3. Number and type of rooms desired. 

4. Number of bedrooms willing to be 
assigned in a second hotel, if necessary. 


5. Names of representatives who can 
be assigned to rooms in second hotel if 
such is necessary. 


ciation’s Division of Statistics. 
during the preceding year. 


Georgia, Maryland, and Florida. 


SAUERKRAUT PACK FOR 1943-44 


The pack of sauerkraut during the period September 1, 1943, to September 
1, 1944, in hermetically sealed containers and sterilized by heat totaled 
2,198,942 cases, according to figures compiled by the National Canners Asso- 
This compares with 2,730,715 cases packed 


The following table shows the pack by States or regions. 
west” includes Iowa, Illinois, Arkansas and Missouri, and Minnesota; “West” 
includes California, Colorado, Montana, Utah, Oregon, and Washington; 
“South” includes Tennessee and Kentucky, North Carolina, Texas, Virginia, 


“Other Mid- 


Miscellaneous 


24/2% 6/10 tin and glass Total 

States Cases Cases Cases Cases 
New York 946,703 112,622 1,059,325 
Ohio, Michigan and Indiana 14,400 302,377 14,139 330,916 
Wisconsin 73,312 622,783 
Other Midwest 590 13,108 
South ‘ 30,242 5,000 24,570 59,812 
Total 118,544 1,929,067 151,331 2,198,942 
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6. Names of individuals to occupy 
rooms in first hotel. 


7. Date and approximate time of arri- 
val. 


8. Agree to bar all conferences with 
brokers during the Brokers’ Conference 
sessions Tuesday and Wednesday, March 
6th and 7th. 


Every effort will be exerted to make 
the happiest working arrangements by 
concentrating principals in a group at 
one Hotel. All requests will be accepted 
in order of arrival. Acknowledgments 
will be delayed slightly until final space 
arrangements are known. 


CMI PUBLICIZES CANNED FOODS 


A total of 30,000,000 American con- 
sumers were told the virtues of tomatoes 
packed in cans in a national advertise- 
ment of the Can Manufacturers’ Insti- 
tute that appeared in November and De- 
cember issues of a wide list of consumer 
publications, such as Ladies’ Home Jour- 
nal, McCalls, American Home, American 
Weekly and a list of Sunday supplements 
appearing in leading newspapers. 

With tomatoes securely established as 
the largest selling of all canned vege- 
tables, the page formed an important 
part of the Can Manufacturers’ cam- 
paign, which features product by prod- 
uct, the leading consumer items nor- 
mally packaged in the steel-and-tin con- 
tainer. 

As in other examples of the series, the 
advertisement showed the source of the 
product in a large picture in the upper 
part of the ad, and the product in use by 
the consumer in a lower illustration, with 
the two joined by a symbolic representa- 
tion of a can linking the two scenes. In 
the tomato advertisement, the top scene 
showed tomatoes being picked and the 
bottom picture, a battle scene, showed 
canned tomatoes pouring into an Army 
Utility Cooker, with eager soldiers 
grouped around. 


The campaign theme—“both in war 
and peace, no other container protects 
like the can” is the substance of the copy, 
and the four outstanding benefits of 
canned foods—“safety, economy, quality 
and protection and convenience” are 
highlighted. 


CANNED MILK NEXT 

Canned milk will be featured during 
January and February. With a symbolic 
can of milk linking an attractive farm 
scene with a home scene in which baby 
is reaching eagerly for its bottle, and 
with the headline: “A safe formula for 
baby’s glowing health—because no other 
container protects like the can,” the ad- 
vertisement points out that the wide- 
spread professional acceptance of canned 
milk is based on the fact that the can 
safeguards the product against dirt, 
germs, air, light and spoilage. Every 
mother, everywhere, can buy pure, rich, 
dependable milk for baby-feeding as well 
as table use, thanks to the can, the copy 
adds. 
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STATES REPORT ON 1945 GOALS; 


SUPPORT PRICES 


Most of 15 States reporting accept WFA Goals; reject Corn 


and Pea support prices. 


Information received from 15 major 
vegetable canning States and now being 
tabulated by the War Food Administra- 
tion, indicates that the goals committees 
in most of these States accepted the 
WFA’s 1945 goals recommendations for 
sweet corn, green peas, tomatoes, and 
snap beans, but opposed a reduction in 
support prices for sweet corn and green 
peas. Final reports from these States 
as well as from other States are now 
being compiled and these will be used as 
a basis in announcing the final 1945 goals 
and support programs sometime after 
January 1. A summary of the early re- 
ports received from the 15 States fol- 
lows: 


NORTHEAST DIVISION 


MAINE—Sweet corn, acreage in line 
with requirements as suggested by the 
WFA; tomatoes, no difficulty in obtain- 
ing WFA suggested acreage; snap beans, 
WEA suggested acreage; green peas, dif- 
ficulty in obtaining WFA suggested re- 
quirements with cut in support price. 


NEW YORK—Recommendations for the 
1945 goals for the processing vegetables, 
sweet corn, tomatoes, snap beans, and 
green peas, were in line with WFA sug- 
gested plantings to meet requirements. 


NEW JERSEY—Tomatoes, acreage in 
line with requirements as suggested by 
the WFA; snap beans, WFA suggested 
acreage; green peas, difficulty in obtain- 
ing acreage as suggested by WFA to 
meet requirements with cut in support 
price. 


PENNSYLVANIA—Recommendations for 
the 1945 goals were, for the processing 
vegetables, sweet corn, tomatoes, snap 
beans, and green peas, in line with WFA 
suggested plantings to meet require- 
ments. 


NORTH CENTRAL DIVISION 


ILLINOIS—Sweet corn, 70,000 acres 
with support price at the 1944 level; to- 
matoes, 10,300 acres with support price 
maintained at the 1944 level; green peas, 
20,000 acres with support price main- 
tained at the 1944 level; snap beans, no 
recommendation was made. 


INDIANA—Sweet corn, “As it now 
stands in our thinking, the, present price 
structure as suggested by the WFA 
would yield from 50 to 60 per cent of the 
goal asked.” Recommended the follow- 
ing be applicable for 1945: (1) Golden 
Cross and Country Gentleman at $22.50 
per ton; Evergreen at $18.50 per ton; 
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tomatoes, acreage suggested by the WFA 
with support price at $28.00, $24.00 and 
$18.00 per ton; green peas, acreage sug- 
gested by the WFA with support price 
at $77.50 per ton; snap beans, acreage 
suggested by the WFA with support 
price at $75.00 per ton. 


10owA—Sweet corn, 51,648 acres, with 
price support at the 1944 level; tomatoes, 
5,150 acres with price support at 1944 
level; green peas, 3,840 acres with price 
support at the 1944 level; snap beans, 
384 acres with price support at the 1944 
level. 


MICHIGAN—Sweet corn, 96 per cent of 
the 1944 acreage with price support at 
not less than 50 cents below the 1944 
level; tomatoes, 5,400 acres; green peas, 
96 per cent of the 1944 acreage with 
price support at the 1944 level; snap 
beans, 1,400 acres with price support at 
the 1944 level. 


MINNESOTA—Sweet corn, 95,000 acres 
with price support at $17.00 per ton; 
tomatoes, an increase of 3 per cent over 
the 1944 acreage with price support at 
the 1944 level; green peas, 44,600 acres 
with price support at $82.50 per ton; 
snap beans, 300 acres with price support 
at $80.00 per ton. 


MISSOURI — Tomatoes, 17,000 acres; 
snap beans, 26 per cent less acreage than 
in 1944, 


WISCONSIN—Sweet corn, 96 per cent of 
the 1944 acreage; tomatoes, 103 per cent 
of the 1944 acreage; green peas, 96 per 
cent of the 1944 acreage; snap beans, 74 
per cent of the 1944 acreage. 


WESTERN DIVISION 


CALIFORNIA—Tomatoes, 130,000 acres; 
green peas, 5,200 acres; snap beans, 1,200 
acres. 


OREGON — Recommendations for the 
1945 goals were 100 per cent of the 1944 
acreage for all processing crops, but in 
no case in excess of the amount to fill 
commitments with respect to require- 
ments of the civilians and military. 


The States of Washington and Utah 
did not make recommendations for 1945 
goals for processing crops. 


XMAS PARTY 


The New York Association of Manu- 
facturers’ Representatives held its an- 
nual Christmas party at the Hotel Penn- 
sylvania in that city during the past 
week. 
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SURPLUS FOOD SALES 


WFA sales of processed foods from 
government stockpiles during November 
aggregated $1,111,688, bringing total 
sales since May 1 to $24,058,319. Novem- 
ber sales were $108,080 below those for 
the preceding month. 


Principal canned food sales during 
November were:—Canned peas, $222,307; 
canned tomatoes, $70,356; canned corn, 
$64,229; and canned green beans, $27,205. 


EXTEND TRADE DRIVE 


So widespread and enthusiastic has 
been the response to OPA’s Grocer-Con- 
sumer Anti-Inflation Campaign that the 
drive will be extended into the first quar- 
ter of 1945, it was announced this week. 

This continuance of the program will 
permit dealers who may not have re- 
ceived their display material promptly 


_or who are located in areas where the 


drive was late in getting under way, to 
gain the full measure of consumer good- 
will possible under the program, OPA 
explained. 


In this connection, all food dealers have 
been urged to keep up the campaign dis- 
play material right through the holiday 
season. 


CALENDAR OF EVENTS 


JANUARY 10, 1945—Business Meet- 
ing, Utah Canners Association, Ogden, 
Utah. 


JANUARY 17-18, 1945—Annual Meet- 
ing, Georgia Canners Association, Hotel 
DeSoto, Savannah, Ga. 


JANUARY 22-24, 1945—Annual Meet- 
ing, National-American Wholesale Gro- 
cers Association, Drake Hotel, Chicago, 
Illinois. 


FEBRUARY 4-8, 1945—Annual Food 
Processors Conference and Meeting of 
National Canners Association, Stevens 
Hotel, Chicago, Ill. 


FEBRUARY 6, 1945—Annual Meet- 
ing, National Dehydrators Association, 
Sherman Hotel, Chicago, Ill. 


FEBRUARY 6-7, 1945—Annual Meet- 
ing, National Pickle Packers Association, 
Hotel LaSalle, Chicago, Ill. 


FEBRUARY 7, 1945—Annual Meet- 
ing, Canning Machinery & Supplies 
Association, Stevens Hotel, Chicago, Ill. 


FEBRUARY 15-16, 1945—28th An- 
nual Meeting, Ozark Canners Associa- 
tion, Colonial Hotel, Springfield, Mo. 


MARCH 6-7, 1945—Annual Mec‘ing, 
National Food Brokers Associ#tion, 
Palmer House, Chicago, III. 


MAY 21-23, 1945—Annual Mecting, 


Institute of Food Technologists, ‘otel 
Seneca, Rochester, N. Y. 
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A good pea crop grown by a canner in Wisconsin from N. K. & Co.’s seeds 


THAT is a fair question. Seed is no good to you if it does not fit your needs. And 
it is no better than the nition behind it. Many factors contribute to “How Good” 
is an item but none is more important than the work of the producing personnel. Experi- 
ence, care, training and the desire to produce the best are reflected in the seed you 
buy from Northrup, King & Co.--pioneer seed growers with modern 


ideas and facilities to supply you with dependable quality. 
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STICK TO THE OLD— 


War has brought many novelties, but none seems to have created a ‘‘must'’ desire—Carelul 
consideration needed—By BETTER PROFITS. 


Immediately after Pear] Harbor this 
column foresaw a tremendous demand 
for canned foods by our armed forces. 
We also felt that eventually labor for 
canning would be hard to get, likewise 
for raising crops for preserving, and 
that sales volume might suffer accord- 
ingly. We urged canners to turn to the 
production of needed foods with which 
to supplement sales volume that might 
possibly be lost for some reason or an- 
other. Time has passed and we find 
fortunately that actuated by the highest 
motives the average canner has done his 
share, and more, toward helping the war 
effort by producing more than was 
thought possible at first. Sales volume 
has not suffered appreciably. This is a 
splendid record. 


In addition, however, to all that, some 
canners and newcomers to the field of 
preserving foods in tin or glass have in- 
troduced new products or greatly ampli- 
fied production of old foods. Others have 
worked out receipes for this and that 
which have been dormant in their files 
for years and have been able to dispose 
of all they could produce. It’s about these 
new products we want to sound a note 
of warning today. You have seen some 
of them, some have been served in your 
home no doubt. Do they appeal to you? 
Have you been introduced since the war 
started to a single new food product that 
you feel will remain permanently on your 
menu after the war ends? My wife and 
I tried to recall some last night and 
could not agree that any of the new foods 
in tin or glass, or in the class of 
dehydrated foods we have sampled or 
used since the war came to us will be a 
“must” on our marketing list after we 
can get those to which we have been 
accustomed. 


There is one very good reason why this 
is true. Del Monte for instance, have 
been prompt in advertising along lines 
which explain that just the item you are 
seeking may be absent from the grocer’s 
shelves, but that he will probably have 
others you will like as well in an emer- 
gency at least and has urged you to com- 
promise with your tastes and still buy 
goods under the Del Monte label. Ex- 
plaining of course that all have the Del 
Monte high mark of quality. Minnesota 
Valley Canneries have gone out in like 
fashion and have kept alive the Green 
Giant legend, although Green Giant Peas 
have been hard to find in any large quan- 
tity. As a matter of fact, not time 
enough has passed as yet, nor have goods 
really been scarce enough, so that their 
memories have failed to linger. Then such 
ads as I have described have been useful 
in keeping those memories alive. It is 
safe to say that all canners who have 


kept up a barrage of advertising since 
late 1941 are still in a splendid position 
to take up where they left off as far as 
consumer demand is concerned. 


WEIGH CAREFULLY 


There is a physicological aspect of 
war-time buying that must be considered 
as far as the average consumer is con- 
cerned, I am certain. That is the 
thought, unrealized in many cases and 
not outspoken, that you go into a store 
looking for a certain item with which 
you have been familiar and when you 
are unable to find it after searching in 
several you take something else, but 
under an unspoken protest. For some 
time this will continue to be the case. As 
long as leaders in food advertising con- 
tinue to follow their present course their 
position as far as consumer acceptance 
is concerned is secure. 


If you have introduced a new sauce, 
we will say, during the last year you 
have probably seen it snapped up by 
eager buyers looking for something, any- 
thing with which to partially, at least, 
answer the constant clamor for food and 
its accessories. With production taken 
care of and no stocks it may seem that 
the future success of the item is assured. 
You are prompted in this belief by the 
reception accorded the offering by all 
buyers, from the wholesaler to the con- 
sumer. Before you leave consideration 
of the subject, remember that the goods 
have moved into consumption in a time 
of stress; that all goods are scarce and 
that consumer reaction will be greatly 
changed after war is ended and we have 
old favorites in foods, sauce and so forth 
at hand again. 

In marketing a new product or one 
with which the public is not well ac- 
quainted, follow the same lines you would 
follow in peace times. Such advice is 
absolutely unheeded today. Canned apri- 
cots are not unknown to the public, they 
are delicious, all retailers have a supply, 
there are more in canners’ and jobbers’ 
warehouses, we are approaching the holi- 
day season as this is written when food 
demands are greater than usual. I’ll bet 
a new Stetson that with shelves of retail 
food dealers pretty bare of fruits at 
present, they will still have apricots on 
hand after New Years. There are at 
present, two very good reasons why this 
is true. In the first place everybody is 
still looking for some peaches, later from 
one source or other. Men in the trade 
are hoping the Government will release 
some and they will be able to get a sup- 
ply. Canners of apricots are not con- 
cerned about talking them up, they feel 
that they will move eventually without 
merchandising help. 
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HELP NEEDED 


They may be disposed of but some of 
the prejudice I have mentioned might 
have been removed if a sales campaign 
to the trade at least had preceded their 
first distribution in the fall. This might 
easily have consisted of only a campaign 
of enlightenment to wholesale and retail 
dealers covering the bare facts of the 
pending shortage of peaches and the 
desirability of everyone selling apricots 
instead of peaches or pineapple. Peaches 
are short in supply as we all know. Yet 
I know of a wholesale grocer who re- 
ceived a shipment of 2%4’s Coast Pack 
peaches which were not all he wished 
they were. He never told the salesmen 
selling them what they were. Only after 
their individual examination of opened 
cases in retail stores did they realize 
they had been selling irregular slices 
and pieces in light syrup. I know it did 
not make any difference, they were all 
sold anyway but it will make some dif- 
ference when the packer attempts to 
market them again to the same trade. 
The retail buyers at least were entitled 
to know what they were buying even 
though it was only one case to a 
customer. 


Ritter’s are advertising “White Label” 
beans in markets where no product is 
on the retail shelves but where it will 
be some day. Folks are being educated 
to the meaning of the “White Label” in 
the Ritter line. Some day all Ritter 
foods under this label will meet with a 
more ready consumer acceptance because 
of this advertising. Packers of dehy- 
drated soups are demonstrating their 
products in large food stores. They are 
setting the stage for more intensive com- 
petition after the war. Birdseye Frozen 
Foods have men on the retail trade keep- 
ing dealers advertising up and up to 
date. Some canners are covering retail 
trade, selling to leading retail lealers 
considerable stocks of wanted or scarce 
goods in order that the inderendent 
retail dealer whom they service in this 


manner may remember their service 
after the war ends. 

If you have any new product: on the 
market, if you have introduced  .d 


in new markets lately, get behi | them 


‘with merchandising support. Ot ers are 


doing it, you must to maintain y: 11 pos 
tion in the field. Never take a sale 
lightly, even though the buyer | vys for 
the goods. Overwhelming dei and 
abnormal times such as these —hrovg! 
which we are passing does not n.2an yo! 
may safely neglect the fundam: :tals of 
good salesmanship. Your sa.°s and 
profits will increase as you look ‘o these 
and use them unfailingly! 
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May we all find 
in a deepened faith 
and a livlier hope 

that Christmas 


under trying externals 


may be full of 
joy 
Greetings! 


FH LANGSENKAMP COMPANY 
Looking backward over pears of 
progress, we are naturally grateful 
to those whose patronage and good 
will have enabled us to prosper and 
grow. We are determined to merit a 
continvance of pour favors. 


May this Holiday Season be a 
joyous one for you and pours and the 
New Year be one of unprecedented 


Happiness. 


AMACHE 


Green Pea Hulling oak 
Established 1880 3 Incorporated 1924 


KEWAUNEE WISCONSIA 


MD. 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


1944 a Record Year, in Charities, in Food 
Crops, in Most Packs, in Demand and Popu- 
lar Consumption—Late Freezing Weather 
Made Some Trouble—Our Thanks to You 


CHRISTMAS—As we see it there 
has been a greater outpouring of 
real charity this year than ever be- 
fore. The workers have enjoyed 
greater incomes than ever before, 
with more of them included, and 
they are sharing with the less for- 
tunate; small firms up to the larg- 
est corporations find their bank ac- 
counts fatter than ever before in 
their history. The result is that 
not only the orphans, who never 
fail to elicit sympathy at this sea- 
son, are being entertained and 
taken care of, but individual firms 
in all sections, have quietly made 
canvasses of the poor, the sick, the 
needy in their immediate neighbor- 
hoods, and have played Santa to 
them in the form of all manner of 
material helps, from foods to fuels, 
and under the strictest of secrecy. 
How many millions of baskets of 
this kind have gone out, with no 
hint as to the donors—just the sea- 
son’s greetings— will never be 
known. That is the charity of 
Christ as typified in His first 
Christmas, and it augurs well for 
our great country. ‘“Whatsoever 
you have done for the least of these 
you have done for Me.” 


In the bitter wars that are rag- 
ing all around us, bringing sadness 
and death into so many homes, 
write down Christmas 1944 as a 
record in charity. 


MUNDANE—But we can’t stay in 
that warm and glowing atmos- 
phere, we’ve got to get down to 
business. As the year ends we find 
it, too, has been making records. 
In spite of early unfavorable wea- 
ther the country winds up with 
record productions of farm crops, 
and foods. Just to select one, that 
old stand-by Tomatoes—and also 
Beets. The USBAE, on December 
18th reported as follows: 
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“Tomatoes for processing and 
beets for canning purposes estab- 
lished new high production records 
in 1944. This year’s estimated crop 
of 3,168,400 tons of processing to- 
matoes is 1,600 tons more than the 
1942 production of 3,166,000 tons. 
The increase in the 1944 produc- 
tion of beets for canning is more 
significant with this season’s esti- 
mated production of 184,800 tons 
representing an increase of nearly 
a third more than the 1943 produc- 
tion of 139,400 tons. A larger 
acreage and favorable growing 
conditions in the late-producing 
States were responsible for this 
condition.” 


Who’d a thunk it? Particularly 
in view of the fact that the tomato 
pack is reportedly below last Year’s 
in total, but even so, is well ahead 
of normal production, and all of it 
has gone, if not into consumption 
at least from canners’ hands. And 
we have not yet entered the New 
Year, the heavy consuming period 
for all canned foods! Practically 
all other items of canned foods are 
in the same condition: cleaned up 
as never before, and the market 
hungry for more. 


Here’s another : it used to be that 
canners watched with fear the re- 
ports of winter crops of fruits and 
vegetables as sure competitors with 
their goods. Today the canners 
hope that such supplies will be able 
to piece out until they can produce 
more goods next season! But that 
does not seem very promising. Last 
week Old Boreas (Winter to you) 
not only raged throughout the 
northern bounderies of our coun- 
try, piling up heavy snows and 
thus impeding shipments by rail 
and truck, but he went clear down 
south and did a lot of damage to 
market stall vegetables. The re- 


ports say that the citrus crops in 
_both Florida and Texas missed 
this, but just how, since the vege- 
tables were frozen up right along 
side of them, the reports do not 
explain. 


Here is the latest Gov- 
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ernment report on this latest visi- 
tation: 


“SPECIAL FREEZE DAMAGE RE. 
PORT—FLORIDA AND TEXAS—This 
BAE report says in part: Freezing tem- 
peratures* extended over the Florida 
peninsula the morning of December 15 
and caused heavy damage to snap beans 
and other tender vegetables. Tempera- 
tures went below freezing in areas of 
central Florida and in the Lake Okeecho- 
bee section. Preliminary reports indicate 
that tender vegetables remaining for fall 
harvest in Manatee County and the cen- 
tral part of the State were almost wiped 
out. Probably 90 per cent of the snap- 
bean acreage in the Everglades area was 
killed but damage in Dade County appa- 
rently was slight. Only light damage 
was reported on peppers and eggplant 
in the Pompano area but in the Ft. 
Myers area these crops probably were in- 
jured 10 or 15 per cent. Considerable 
damage was reported on tomatoes in the 
Ft. Myers area. Hardy vegetables, such 
as cabbage, celery, and lettuce apparently 
escaped with only light damage. Pota- 
toes in the Lake Okeechobee section were 
mostly mature. Citrus fruits escaped 
damage except in low spots. 

Freezing or near freezing tempera- 
tures prevailed in the Lower Valley of 
Texas on December 11. Tender crops 
remaining for fall harvest were largely 
destroyed. However, the season for most 
of these crops was nearly over and the 
loss was not heavy. Preliminary reports, 
indicate only spotted damage to green 
peas. Little or no damage to other hardy 
crops was reported. Citrus fruits appa- 
rently escaped with negligible damage.” 


SUGAR — The scarcity of sugar 
threatened to interfere seriously 
with the production of many 
canned and preserved items, but 
they are assured by OPA, as /ol- 
lows: 


“Fruit packers will continue to receive 
provisional allowances during the peck- 
ing seasons beginning after Decembe: 31 
so that their production will not be re- 
duced, but their average use of sugar for 
each case of fruit packed is reduced i om 
100 per cent to 90 per cent of the qvan- 
tity used during 1941. These allowa’ es, 
as in the past, will be on the basis o' ‘he 
average amount of sugar used in 
per unit of all grades packed, expre sed 
in numbers of cases containing 24 «2ns 
of the No. 2% size.” 


We give you the official }70- 


-nouncements on these matters so 


that you can feel assured of ti-cir 
correctness. 
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CLOSING ANOTHER YEAR 
OF COOPERATION FOR 


Every fire prevented, or quickly extinguished, means 
an additional saving in the cost of yourinsurance under 
the Lansing B.Warner, Inc.,‘‘Canners Exchange” Plan. 

Warner subscribers are now enjoying a period of 
decreasing fire losses—contrary to the national trend 
which has continued upward. This is bringing them 
substantial savings on the premiums they would have 
paid to other insurance carriers. 

If your plant is free of common fire hazards, or can 
be put in that condition, you are eligible for this in- 
surance, with its attendant savings. Full details will 
be sent if you write us today. 


SPECIALIZED INSURANCE 
SERVICE 


to the 

FOOD PROCESSING 
INDUSTRY 

DEPENDABLE AND ECONOMIECAL 

FOR 36 YEARS 


Order 


JERSEY HAMPERS 
Now! 


Wherever 
Tomatoes 


are 
Grown 


To anticipate your hamper requirements and 
place your orders now is to permit us to pro- 
oerly fit you into our production schedule and 
assure deliveries of needed quantities of right 
quality—on time. 


JERSEY PACKAGE Co. 


BRIDGETON, N.J. Phone 472 
lairee Factories—BRIDGETON, VINELAND, MILLVILLE 
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OF THE SEASON 


To You 


MAY YOUR HOLIDAY SEASON 
BE A JOYOUS ONE 


THE SINCLAIR-SCOTT CO. 
“The Original Grader House” _ 
BALTIMORE MARYLAND 


CUTTER Al 
SEPARATOR 


MORE PROFIT IN PUMPKIN 
@ The Langsenkamp Pumpkin System makes pumpkin canning so 
much easier, so much more economical and assures a product of such 
uniformly high quality that it should be investigated by any packer of 


pumpkin not now usingit. A special folder supplies valuable inform- 
ation you ought to have if you are producing pumpkin. 


We make a complete line of equipment for tomato products and pumpkin. 


F. H. LANGSENKAMP CO., Indianapolis4, Indiana 
Consult this Reference Book of Better Canning Plant 


Equipment for Better Production Ideas. 


LANGSENKAMP 
EQUIPMENT 


Representatives: KING SALES & ENGINEERING CO., 
San Francisco; TOM McLAY, P. O. Box 14, Port 
Deposit, Maryland 
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THE MARKET—There have been 
no material changes in the canned 
foods market since our last report. 
It would be possible to comment at 
length on each individual item, but 
we would have to end up with the 
assertion that demand far exceeds 
any possibility of supply; and on 
the price question that is a personal 
matter with each canner, if he has 
anything to sell. It is a physical 
impossibility to compose a market 
page of canned foods prices, since 
each canner, in every section, is 
governed by his price ceiling, as 
you well know. 

Possibly not for Christmas but 
it looks like they might be wearing 
fancy canned foods as stick-pins by 
Easter. Are you the lucky guys? 

The flood of greeting cards com- 
ing down on us makes it impossible 
to acknowledge each one, and so we 
say to this splendid big family of 
readers, and friends, thank you, 
and may your Christmas be all that 
you could wish it, and your New 
Year be filled with prosperity and 
contentment. 


NEW YORK MARKET 
By “New York Stater” 


But Little Activity—Eyes Open For Offerings 
—lInventories Short—Vegetables, Fruits and 
Fish All In Constant Demand. 


New York, Dec. 22, 1944. 


THE SITUATION—With the food 
distributing trades concentrating 
on holiday lines, and canned foods 
departments busy adjusting their 
records for year-end inventorying, 
little activity developed in the local 
market during the week. Distribu- 
tors would be interested in offer- 
ings, either on spot or for shipment 
after the turn of the year, but can- 
ners who may have additional 
stocks from 1944 pack to dispose 
of are by no means disposed to 
rush things. Recognizing that it is 
still a sellers’ market to the fullest 
extent, buyers have become re- 
signed to the inevitable. 


THE OUTLOOK—Year-end stock- 
taking will disclose short supply 
positions at the wholesale level for 
many canned foods. Hence, the dis- 


tributing trades will continue on 
the buying side of the market dur- 
ing the first quarter of 1945, with 
purchasing activity limited only by 
the extent of offerings. The trade 
is still counting upon an increased 
release program by the War Food 
Administration to ease localized 
shortages during the first half of 
the new year. 


TOMATOES—Demand has eased 
off somewhat, in keeping with the 
general pre-holiday dullness which 
is enveloping the market. Buyers 
are keeping close watch of the 
situation, however, and are on the 
alert for the expected limited offer- 
ings from carryover stocks after 
the turn of the year. It is not 
known just how extensively can- 
ners have carried tomatoes over for 
tax purposes, but it is expected 
that some stocks of this nature 
have been withheld from the gen- 
eral market. There is a good in- 
quiry for tomato juice, but buyers 
are showing less anxiety over the 
current supply position on catsup 
and other tomato products. 


BEANS—While standard green 
beans are reported available to a 
limited extent, little buying inter- 
est is in evidence. Jobbers, how- 
ever, are still on the lookout for 
fancies and extra standards, which 
are short. New pack southern 
beans are expected on the market 
shortly after the turn of the year. 


CORN—With deliveries from the 
"44 pack arriving steadily, dis- 
tributors have built up their can- 
ned corn inventories to some extent 
and little pressure for additional 
allocations is currently reported. If 
the retail movement of corn holds 
up at recent levels, however, con- 
siderable new demand is looked for 
during the early part of the new 
year. 


PEAS—Canners continue to show 
a desire to repossess canned peas 
released from War Food Adminis- 
tration stocks, and distributors in 
most cases have met with little suc- 
cess in trying to “get in on” these 
offerings. The general market re- 
mains barren of offerings of peas. 
Buyers are still on the lookout for 
additional supplies, with all grades 
in demand. 
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BEETS—The trade here has been 
showing more than usual interest 
in new pack beets, and there was 
some activity in this item during 
the week, in marked contrast to 
the remainder of the canned foods 
line. Demand is taking in all avail- 
able grades. 


CITRUS JUICES—There was mod- 
erate trade interest reported this 
week in new pack citrus juices, 
with canners well sold up on cur- 
rent production. With grapefruit 
juice canning at full pitch, packers 
are now getting ready for opera- 
tions on orange juice and blended 
juices. The War Food Administra- 
tion this week reported the sale of 
6,029 cases of 48-ounce tins orange 
juice to the Florida Gold Citrus 
Corp., Lake Alfred, Fla., at $2.75 
per dozen, less 6 percent, plus 
freight from Atlanta. 


PINEAPPLE — With holiday de- 
mand from the retail trade on the 
increase, distributors’ stocks of 
pineapple have dwindled and re- 
placements are needed in many in- 
stances. Many jobbers are press- 
ing supply sources for additional 
deliveries against goods allocated 
from the current season’s pack. 


CALIFORNIA FRUITS—While the 
spot market remained inactive 
during the week, distributors are 
seeking assurance from their sup- 
ply contacts that they will “be 
taken care of” when the packers 
get around to making final alloca- 
tions from any unsold stocks which 
may remain in their warehouses. 
A particularly good demand is re- 
ported for pears in some quarters 
here, but buyers are also interested 
in getting further supplies of 
peaches, fruit cocktail, cherries, 
’cots, and other items. Coast sel- 
lers, both in California and in the 
Northwest, are reported well 
cleared of supplies which may be 
allocated to civilian trade. 


APPLE PRODUCTS — Jobber's are 
getting good deliveries of apple 
sauce from the new pack, «and the 
-supply position on this item :s more 
favorable than for many }.onths 
past. There is an active call for 
No. 10 apples from the trace, pal- 
ticularly jobbers in the institu 
tional field, but offerings are few 
and far between. 
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SALMON—Shipments are coming 
through only in a limited way, and 
jobbers are finding it impossible to 
accumulate any reserves, as de- 
liveries move out to the retail trade 
as fast as received. Further ship- 
ments are scheduled after the turn 
of the year, but the overall supply 
position remains unfavorable. 


OTHER CANNED FISH—Demand 
for tuna continues in excess of cur- 
rent supply, and while occasional 
shipments are received, quantities 
involved are not sufficient to meet 
trade needs. A good demand for 
resale offerings is reported, with 
little available. Shrimp offerings 
continue withdrawn, and distribu- 
tors again face a shortage situation 
on this line for the coming months. 
While reports on the sardine catch 
continue favorable, and the pack 
has shown some increase, offerings 
to the trade do not fully reflect 
these conditions. Heavier Army re- 
quirements are believed to be the 
cause. Some call is reported for 


canned sea herring, which is avail- 
able in a limited way. 


CALIFORNIA MARKET 


Now Very Acceptable Gifts—Very Little 
Market Activity—Would Welcome Heavier 
Releases of Canned Fruits—Olive Crop Har- 
vested in Toto—Seeking to Improve Olive 
Oil Making—Impossible to Harvest and Save 
the Peach Crop—Heavy Demand for 10’s— 
Shortage of Canned Corn—Sardine Output 
Reduced by Strike—West Coast Notes 


By “Berkeley” 


San Francisco, Dec. 22, 1944 


GIFTs—Canned foods for Christ- 
mas giving were on the shopping 
lists of many this December, and 
no doubt recipients hailed these 
with delight as many items for- 
merly looked upon almost as staples 
are now regarded as delicacies. 
Some of our old-time grocers who 


have for years featured baskets of 
California fresh and dried fruits, 
nuts and choice canned fruits, pre- 
pared for Christmas well in ad- 
vance and did a thriving business 
on these gift offerings, as well as 
on individually selected items. Ow- 
ing to a ruling of the OPA on “tied- 
in” sales, care was taken that there 
would be no violation of regula- 
tions. The OPA insists that no one 
shall be compelled to purchase in- 
ferior or not-wanted brands of any 
item in order to secure a wanted 
brand, but had no objection to gro- 
cers selling scarce items in canned 
foods in combination with other 
foods. However, it has forbidden 
the offering of choice straight 
whiskies, and the like, in combina- 
tion with inferior brands, unless 
the choice brand is also offered 
separately. All that grocers were 
called upon to do was to see that 
points were collected on rationed 
items. 


CORN CUTTER 


For Whole Grain or 
Cream Style 


MORRAL CORN CUTTER 


Either Single or Double Cut 
MORRAL COMBINATION 


MORRAL CORN HUSKER 
Either Single or Double 


The fastest and easiest adjusted 
machines manufactured 
Write for catalog and 
further particulars 


COMPLETE INFORMATION TODAY! 
Berlin Chapman Co., Berlin, Wis. 


FRU ITS- “VEGETABLES: FISH -Erc. 


| FREEZING + CANNING + DEHYDRATING 
A.K.ROBINS & CO.INC BALTIMORE,MD. 


WRITE FOR CATALOGUE 
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MORRAL BROTHERS, Mroral, Ohi 
CANNING MACHINERY FOR ALL FOOD PRODUCTS 3 roral, 
1 CANNING MACHINERY 
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MARKET—Very little trading in 
canned foods has been done in this 
market of late and not much is to 
be expected until the new packing 
season gets under way. Some buy- 
ers seem to feel that canners have 
some stocks they have been holding 
back to hold down their tax bills 
and that these will be appearing 
after the first of the year, but can- 
ners only express the wish that 
they still had some unsold stocks. 
Operators who were expressing 
concern a few months ago over pos- 
sible releases of canned fruits and 
other items by the WFA would 
now be pleased if these would be 
larger than suggested earlier. It 
is certain that many varieties of 
fruits could be moved in larger 
quantities, along with almost every- 
thing in the canned fish line. 


OLIVES—The picking of olives for 
canning is largely at an end and 
most of the fruit picked from now 
on will be pressed for oil. While 
the crop has been a light one, little 
damage has been done by frost and 
almost all the fruit grown has been 
harvested. Formerly, much fruit 
grown on trees planted for orna- 
mental purposes, or fruit in aban- 
doned orchards, went unharvested, 
but this year most of this fruit was 
picked and met with ready sale at 
high prices. The canned and glassed 
pack promises to be about as last 
year, with most of this sold in ad- 
vance. For years, growers and 
canners, made special promotional 
efforts to move their crops and 
packs and popularize canned olives. 
These efforts are no longer neces- 
sary but canners are making every 
effort to secure as wide distribu- 
tion as possible. Olive oil pressers 
are working to secure improved 
standards for oil marketed in this 
country and are canning and bot- 
tling more and more of the Cali- 
fornia product in this State. This 
is replacing shipments in bulk to 
Eastern cities for packaging there. 
California brands are being pro- 
moted by growers and pressers to 
replace brands of distributors who 
have no direct interest in the Cali- 
fornia industry. 


PEACHES—There has been a lot 
of speculation on what the size of 
the California cling peach pack 
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would have been had canneries 
been able to keep pace with the 
ripening process. Ray B. Wiser, 
president of the California Farm 
Bureau Federation, estimates that 
farmers lost between five and six 
million dollars in 1944 through in- 
ability to handle all offerings. This 
is one year when every peach 
grown could have been used, but it 
has never been possible to harvest 
and market the entire crop. 


10’S WANTED—The most marked 
demand for fruits seems to be for 
No. 10’s, for some reason not ex- 
plained. An operator from New 
York has been scouring the mar- 
ket, looking for No. 10 apricots, 
peaches and pears. He has visited 
most canners and now seems to be 
contacting the wholesale trade. He 
seems to have forgotten that No. 
10s made up but a comparatively 
small part of the pack of most can- 
ners in pre-war days and that Gov- 
ernment agencies have asked for 
more in this size container than can 
possibly be packed. This year the 
Army, Navy and other branches of 
the Government, have had to take 
a lot of No. 214s instead of No. 10s. 


coRN—Corn is in strong demand 
in this market, with stocks so lim- 
ited that jobbers are commencing 
to urge Pacific Coast canners to in- 
crease their output. Good corn 
land is not too plentiful, however, 
and it will be years, canners say, 
before their packs are much larger. 


BEANS—Green beans have moved 
well and the pack is out of first 
hands. Standards are selling much 
more freely in the retail market 
than a year ago. The difference in 
price means more than when ration 
points were necessary. 


STRIKE’S END?—Eight hundred 
sardine fishermen from the Mon- 
terey and San Francisco districts 
are scheduled to return to work 
this week after a two-week “holi- 
day.” Asa result of this unfortu- 
nate affair the pack for the season 
has slumped to a point where it is 
but little ahead of that of last year 
to a corresponding date. When the 
strike commenced the pack was 
more than half a million cases 
ahead of a year earlier. Under the 
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new arrangement with O. E. Seite, 
Pacific area co-ordinator of fisher- 
ies, fishermen from San Francisco 
will be permitted to land catches of 
35 tons or less at Monterey and 
large catches will be taken to San 
Francisco plants. Shipments for 
civilian account have been curtailed 
during the past two weeks. 


WEST COAST NOTES 


CHANGING INSURANCE LAW—The Cali- 
fornia State employment Commission 
and a Senate Interim Committee, at a 
recent meeting at Sacramento, gave at- 
tention to proposed changes in the State’s 
unemployment insurance act which would 
make it more difficult for seasonal work- 
ers to obtain benefit payments, and re- 
quire a longer waiting period for those 
who voluntarily quit their jobs. Can- 
ners have long been dissatisfied with the 
present law and some have pointed out 
instances where workers have made a 
racket of the insurance act. 

Some cannery workers, according to 
testimony offered, do not want any other 
kind of work. They work two or three 
months and earn the necessary minimum 
to be eligible for benefits. Then the 
State gives them a supplementary income 
for 20 weeks by paying unemployment 
insurance. They refuse to accept other 
employment offered, claiming that this 
work is not comparable to the cannery 
work they have been doing. 

It was suggested at the hearing that in 
the case of seasonal work, such as can- 
ning, payments be made only when un- 
employment occurs in a seasonal period. 
Under present interpretations seasonal 
workers become eligible when they regis- 
ter for employment and none is found for 
them, often because of the fact that the 
season is at an end. 


OPA sSUIT—Michele and Rose Pastore, 
operating at Visalia, Calif., as the Su- 
perior Olive Products Company, have 
been sued by OPA for treble damages 
amounting to $224,507 for alleged viola- 
tions of price regulations. 


WILLIAM DE BACK, recently made vice- 
president and member of the executive 
committee of the Food Machinery Cor- 
poration, San Jose, Calif., had wide cx- 
perience on the West Coast before join- 
ing the Chisholm-Ryder Co. of Niagara, 
N. Y., in 1936. For a time he served © 
with .the old Pearl City Fruit ©o., 
packers of pineapple near Honolulu, T. 
H., and was also with the Bayside C:.n- 
ning Company, near San Francisco, and 
with the Sprague-Sells Co. 


NOTICE 


The Baker Canning Co., Theresa, Wis., has 
sold its Dundas, Wis. factory. Beginning 
January 1 all mail, express, and freight for 
the Baker Canning Co. should be sent.to 
the head office at Theresa, Wis. 
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Size 6x9, 360 Pages Beautifully Bound. 


A COMPLETE COURSE IN CANNING 


Sixth edition, revised 1936 
The Industry's Cook Book for over 30 years 


FOR MANAGERS, 
SUPERINTENDENTS, 
BROKERS 


AND BUYERS 


Stamped in Gold. 


All the newest times and temperatures . . 
All the newest and latest products . 


¢ Fruits e Vegetables e Meats e Milk 
Soups e Preserves e Pickles e Condiments 
Juices e Butters e Dry Packs (soaked) 
Dog Foods and Specialties in minute detail, 
with full instructions from the growing through 
to the warehouse. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 
BALTIMORE 2, 20 South Gay Street, MARYLAND 


360 pages of proved pro- 
cedure and formulae for 


everything ‘‘Canable”’. 


“I would not take $1,000.00 for my 
copy If | could not get another.” 
—a famous processor. 


Used by Food Processors to check times, 
temperatures and RIGHT procedure... . 
by Distributors to KNOW canned foods . . . 
by Home Economists to TEACH the subject of 
food preservation. 


For sale by all supply houses and dealers 
or direct. Price $10. postpaid. 
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THE F. E. BOOTH COMPANY, INC., San 
Francisco, Calif., canners of fish, fruits 
and vegetables, reports November profits 
of $16,659 after estimated Federal taxes, 
compared with $14,143 for the corre- 
sponding month last year. Sales for the 
month were $675,314, against $985,353 
a year earlier. 


STUDYING SUGAR—The National Sugar 
Research Foundation has announced a 
grant-in-aid to Prof. W. V. Cruess, chief 
of the Food Products Division of the 
University of California, Berkeley, for a 
study of sugar in quick freezing foods. 


GULF STATES MARKET 


Better Shrimp Catch This Week—The Pack 
To Date—‘“‘Sun Dried’? Shrimp—Oysters Fall 
Off—Crabs About Done. 


By “Bayou” 


Mobile, Ala., Dec. 22, 1944 


SHRIMP—There were 2,590 more 
barrels of shrimp produced in 
Louisiana, Mississippi, Alabama 
and Texas this past week than the 
previous one, as 5,629 barrels were 
produced this past week and 3,039 
barrels the previous one. 

The plants in Louisiana, Missis- 
sippi, Alabama, Texas and Georgia 
operating under the Seafood In- 
spection Service of the U. S. Food 
and Drug Administration reported 
that 1,711 standard cases of shrimp 
were canned during the week end- 
ing December 9, 1944, which 
brought the pack for the season to 
366,514 standard cases, as against 
373,799 standard cases packed dur- 
ing the same period last year and 
485,360 cases the previous year. 


SUN DRIED SHRIMP—Amendment 
1 to OPA’s MPR-419—Sun Dried 
Shrimp revises the definitions of a 
“processor” and a “packer.” 

It was necessary to clarify these 
definitions in order to prevent 
processors from selling sun-dried 
shrimp at the higher prices estab- 
lished for sale by packers without 


performing any of the functions of 
the packer. 


A packer is defined as a person 
who repacks sun-dried shrimp at a 
warehouse remote from a shrimp 
drying platform, and sells it from 
that warehouse in the containers in 
which it is eventually sold to re- 
tailers or exporters. A processor 
is defined as a person who sells or 
distributes sun-dried shrimp from 
the vicinity of drying platforms 
where shrimp is processed. All 
other sellers, except wholesalers 
who price under Maximum Price 
Regulation No. 421, retailers who 
price under Maximum Price Regu- 
lation 422 or 423, and exporters 
must sell at a price no higher than 
their supplier’s maximum price 
plus incoming transportation, other 
than local trucking, hauling and 
handling charges, paid by them. 


Sun-dried shrimp is produced at 
drying platforms located at out- 
lying points along the coast of the 
Gulf of Mexico. The processor 
normally drys the shrimp and 
packs it for shipment to, or pick-up 
by, the packer. The packer assem- 
bles the shrimp which he has pur- 


chased from various processors at 


a warehouse located in a marketing 
area remote from the drying plat- 
form. He repacks the shrimp at 
such warehouse for sale to whole- 
salers, retailers and other distrib- 
utors. The packer’s price of 42 
cents includes an allowance for the 
expenses of warehousing, repack- 
ing and payment of brokerage fees. 


PRICES—Processors’ sales of sun- 
dried shrimp, per pound 35 cents. 
Packers’ sales of sun-dried shrimp, 
per pound 42 cents. 


OYSTERS—Production of oysters 
in Louisiana the past week fell off 
1,069 barrels from the previous 
week, as 8,512 barrels were pro- 
duced the previous week and 7,452 
barrels last week. 


HARD CRABS—Hard crab pro.luc- 
tion is gradually dwindling down 
and Louisiana produced 35.260 
pounds of hard crabs last week 
against 37,940 pounds produced the 
previous week or a reduction of 
2,680 pounds. 


A.M.A. SETS VITAMIN C STAND. 
ARD FOR TOMATO JUICE 


At a recent meeting the American 
Medical Association Council on Foods 
adopted a resolution setting a value of 
20 mgs. per 100 gms. as the level of 
vitamin C in tomato juice upon which 
the Seal of Acceptance may be used. The 
details of control and gaining assurance 
that the canner is meeting this standard 
in order to secure acceptance remains 
yet to be worked out. It is reported that 
a similar action is contemplated for cit- 
rus juice as soon as a level of vitamin (C 
is determined upon. The text of the 
A.M.A. resolution follows: 


WHEREAS, (1) consumption of canned 
tomato juice has been encouraged by the 
Council primarily for its nutritive value 
relative to its ascorbic acid (Vitamin C) 
content; (2) different varieties of toma- 
toes show a range from the very low 
figure of approximately 2.0 milligrams 
to 80 milligrams ascrobic acid (Vitamin 
C) per 100 milliliters, and (3) the pro 
vision in the Federal Food, Drug and 
Cosmetic Act, “In the prescribing of any 
standard of quality for any canned fruit 
or canned vegetable, consideration shall 
be given and due allowance made for the 
differing characteristics of the several 
varieties of such fruit or vegetable” pre- 
vents the Food and Drug Administration 
from setting a high standard for ascorbic 
acid (Vitamin C) in canned _ tomato 
juice; therefore, be it 


RESOLVED, that this Council encourage 
the marketing of canned tomato juice 
which contains a high natural level of 
ascorbic acid (Vitamin C) by yranting 
the seal of acceptance to brands of 
canned tomato juice containing not less 
than 20 milligrams per 100 milliliters 
and that the Chair appoint a cc~nmitte? 
for a two-year period to work out the 
details of control necessary to insure that 
brands considered for acceptar:e met 
this standard. 


FOR CANNING OR 


CORN CANNING 


THE UNITED ComPaANY Westminster, Md. 
HUSKERS — CUTTERS—TRIMMERS — CLEANERS 
SILKERS—WASHERS and GRINDERS 


FREEZING 
FANCIEST WHOLE-KERNEL CORN 


EQUIPMENT 


THE BOOK YOU NEED !! 
"A Complete Counte in Cannis 5" 


Published by THE CANNING TRADE 


The 6th Edition 
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~ WANTED and FOR SALE 


‘nere is many a firm who can readily use your unneeded 
equ pment. It’s the opportunity for you to turn it into cash 
whi.e fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE — MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


FIRST CALL ON FIRST for FOOD EQUIPMENT—Kettles, 
Tanks, all sizes in Stainless Steel, Alum., Copper, etc. Pressure 
Cookers and Retorts; Langsenkamp type Pulper; Mixers for 
powders, liquids, etc.; Labelers, semi. or fully auto.; Filling, 
Packaging Equipment; Pulverizers; Grinders; Crushers; Filters; 
Presses; Colloid Mills; Cookers; Extractors; Conveyor. Surplus 
Equipment Purchased. First Machinery Corp., E. River Drive 
and E. 9th St., New York 9, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—HEight single head “Tuc” Corn Huskers in good 
condition; used during 1944 season. These Huskers have run 
only 737 hours. Will sell singly. Geo. W. McComas & Co., 
Monrovia, Md. 


FOR SALE—One 160 H.P. HRT Boiler; Two Robins Steam 
Hoists. Leon C. Bulow, Bridgeville, Del. 

FO! SALE—Box Stitchers; Vegetable Peelers; Dicers; 
Enar«l Tanks; Pulpers; Finishers; Juice Extractors; M & S, 
Ayar. and Liquid Fillers; Corn Conveyors; Stencil Cutters; 
Labe. ng Machines; Meat Grinders; Boilers; Bean and Spinach 
Mac! nery. L. D. 822, Canning Machinery Exchange, Plain- 
view ‘West) Texas. 

FC . SALE—Five (5) Buck Bean Nippers all in A-1 condi- 
tion: ne (1) new in 1944. One (1) Robins Bean Cutter with 
auto atie finger feeders in A-1 condition, motor driven. 
Mac’ ‘ery can be inspected prior to sale. Terms Cash. Adv. 
4488 ‘the Canning Trade. 


FC - SALE—2 Stainless Steel Exhaust Boxes for No. 2 cans, 
exce’ «t condition; 1 7-pocket Ayars Bean Filler, fair condition; 
1 D: hboy Heat Sealer with Pre-heater Unit, excellent condi- 
tion. Charles G. Summers Jr., Inc., New Freedom, Pa. 


F( . SALE—Enterprise Meat Grinder No. 166, with 7 HP 
Mote extra plates; three meat tubs. Want Bean Snipper, 
Krai. Cutter. Adv. 44110, The Canning Trade. 
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FOR SALE—1 H.R.T. 90 HP Boiler, complete with stack, 
grates, and other fittings, in good condition; 9 Model B 
Chisholm-Ryder Bean Snippers, with tables and belts; 9 Buck 
or FMC Bean Snippers, with tables and belts; 1 Townsend Bean 
Cutter (new); 6 500-gal. Pulp Tanks with 2-inch coils and 
traps; 1 Kerns Pulp Finisher; 1 Langsenkamp Pulper; 1 Link 
Belt Mery-Go-Round Peeling Table, 120 peelers, good condition; 
1 Jeffrey Merry-Go-Round Peeling Table, 120 peelers, good as 
new; 1 12-ft. Gooseneck Pea or Bean Elevator, 6-inch pockets; 
1 150-gal. Copper Kettle; 1 300-gal. Copper Kettle; 1 Anderson 
Barngrover No. 2 and 2% can size Cooker and Cooler, 1,100 can 
capacity; 1 New-Way Labeler and Boxer; 1 Robins Special Wet 
and Dry Washer; 1 Robins Lye Peeler; 1 FMC Continuous 
Vegetable Peeler; 2 Climax Weighers. The above list of 
machinery and equipment is in good condition. Adv. 44104, 
The Canning Trade. 


FOR SALE—One Aluminum Jacketed Kettle; One Copper 
Jacketed Kettle; One Pfaudler Stainless Jacketed Pasteurizer 
with agitator and motor. All of this equipment is used but in 
good working condition, priced to sell immediately. Adv. 44111, 
The Canning Trade. 


FOR SALE—New Kettle, 50 gallon Stainless % jacketed tilt- 
ing kettle, never been used; can be shipped immediately. Adv. 
44113, The Canning Trade. 


FOR SALE—Pivot Bucket Conveyors; Belt Conveyors; Speed 
Reducers; Coal Crushers; Vibrating Screens; 24” Saw Mill 
complete; Pumps; 12” X-H O. S. & Y. Iron Body, Brass 
Mounted, Flanged Gate Valves, 250# Pressure; Structural Steel 
Buildings; General line of new and used material handling 
equipment. Benkart Steel & Supply Co., 2017 Preble Ave., N. S., 
Pittsburgh 12, Pa. 


FOR SALE—150 Horse Power Ames Iron Economic 100 lb. 
Pressure Boiler. Clement Pappas & Co., Cedarville, N. J. 


FOR SALE—2—1942 Model Morral Double, belt driven Husk- 
ers; 1 Sprague-Sells Rehusker; 1 six section Colossus Pea 
Grader. Princeville Canning Co., Princeville, Ill. 


FOR SALE—2 Pfaudler Steam Contour Peelers, used only 
30 days. These machines have been completely reconditioned 
and are guaranteed as good as new. Princeville Canning Co., 
Princeville, Ill. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Retorts; 
Filter Presses; Labeling Machines, and Packaging Equipment. 
Adv. 4492, The Canning Trade. 


WANTED—Nailing Machines. We want 3 used Morgan or 
Doig wood box Nailing Machines quickly, any size. Will pay 
eash. Wire or phone us. Chas. N. Braun Machinery Co., 
Fort Wayne, Ind. 


WANTED—Will buy your broken retort covers. Also surplus 
machinery in single pieces or complete plants. Canning 
Machinery Exchange, Plainview (West) Texas. 


WANTED—=8 40x72 Retorts; 8 Stainless Steel Soup Kettles, 
capacity 125 to 150 gals.; 1 Electric Hoist, capacity 1 ton; 
Several kinds of Trucks; 1 Lifting Truck, capacity 1 ton; 1 Hot 
Water Tank (steam); 30 tinned tubs for soaking peas, cap. 
20 to 25 gals.; 1 Seale, capacity 1,000 lbs.; 1 small Scale for 
weighing spices; About 40 perforated standard Retort Crates. 
Habitant Soup Co., Canal St., Manchester, N. H. 


WANTED—Steel Cooling Tank; advise size and best price. 
Leon C. Bulow, Bridgeville, Del. 


(Please turn to page 24) 
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HELP WANTED 


WANTED—Mechanical Engineer in supervisory capacity, to 
design, install canning machinery and equipment layouts, con- 
struction work; locality, Baltimore, Maryland. Permanent posi- 
tion. State qualifications; training, experience, references, draft 
status, salary desired. Adv. 4491, The Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE—Modern mass production cannery, situated on 
highway at Cedarville, N. J. Railroad siding; 100 feet from 
farmers’ produce exchange. Fully equipped with modern 
machines to pack tomatoes, string beans, peppers, pimentos, 
carrots, spinach, asparagus, and all other vegetables. For 
further information inquire: Adv. 44106, The Canning Trade. 


FOR SALE—Canning Factory, equipped for canning Peas and 
Sweet Corn, in Southern Pennsylvania. All buildings and 
machinery in A-1 condition. Has been in continuous operation 
for 20 years. Good reasons for selling. Adv. 44107, The Canning 
Trade. 


FOR SALE—Well established three line Canning Plant in 
Missouri. Full tomato line, some bean and meat equipment. 
On railroad. Will sell reasonable. Adv. 44109, The Canning 
Trade. 


NEW IMPROVED BASKET 


will last a season or more longer 
At No Extra Cost 


Write for Samples and Prices 


RIVERSIDE MANUFACTURING CO. 


MURFREESBORO, 3 tt % NORTH CAROLINA 


is outstanding. It is obtained 
not by chance but by plan. 


Breeders and Growers of Seed Peas and Beans 


MOSCOW, IDAHO 


SMILE AWHILE 


There is.a saving grace in a sense of humor 
Contributions Welcomed 


CHUTE THE WORKS 

A newly inducted parachutist received terse orders from his 
commanding officer before his first jump. 

“Remember,” he was told, “pull the first rip-cord after you 
count to ten. If the chute doesn’t open, pull the second cord. 
When you land a jeep will be waiting to bring you back to camp, 
That is all.” 

Our soldier jumped. He counted to ten very slowly, and 
pulled the cord. Nothing happened. He pulled the second cord. 
Nothing happened. 

“Jehosephat!” he muttered. 
either.” 


“I bet the jeep won’t be there 


Diner: “What is this, waiter?” 
Waiter: “Filet of sole, sir.” 


Diner: “Send it back to the kitchen and ask them to remove 
the rubber heels.” 


GRANDPAPPY 


— Morgan, a hillybilly of the Ozarks, had wandered 
off into the woods and failed to return for supper, so young 
Tolliver was sent to look for him. He found him standing in 
the bushes. 

“Gettin’ dark, Grandpap,” the tot ventured. 

“Yep. ” 

“Suppertime, Grandpap. 

“Yep. ” 

“Ain’t ye hungry?” 

“Yep.” 

“Wal, air ye comin’ home?” 

“Nope.” 

“Why ain’t ye?” 

“Can't” 

“Why can’t ye?” 

“Standin’ in a b’ar trap.” 


1st Swordsman: “Bet I could kill ten men with this sword.” 
2nd ditto: “I’ll bet I could kill twenty.” 


1st Swordsman: “Come on, now. None of that cut-throat 
competition.” 


FROM THE TROPICS 
A man who had never seen grapefruit or Florida took a trip 
to Florida and saw a grapefruit tree. 
“Good gosh,” he exclaimed, “will you look at them oranges! 
Wouldn’t take many of them to make a dozen!” 


Negroes in East Texas have a habit of saying “Who’ cat” 
when anyone knocks at the door late at night. A merchant 
wanted to collect an old account and knocked at a negro’s dor, . 
and the negro said: “Who’ dat?” The merchant said: “V ho’ 
dat?” The negro said: “Who’ dat say who’ dat when I say 
who’ dat?” 


DIET 

“An exclusive vegetable diet,” says a prominent dieti ‘an, 
“will give you a trim figure.” 

“Lady, did you ever take a good look at a hippopotamus?” 

Young Wife: “Mother, I can’t live with Arthur. 
faces at me and told me to go to the devil.” 

Mother: “And what did you do?” 

Young Wife: “I came right home to you.” 


He made 
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WHERE TO BUY 


“he Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details. 


"GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Ber!'n Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. : 
Frank Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 

CAPPING MACHINES, Soldering. 

Ayars Machine Co., Salem, N. J. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 

CARTON SEALERS. 

ABC Packaging Machine Co., Quincy, Ill. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

CLOCKS, Process Time. 

Ayars Machine Co., Salem, N. J. 
Chisho!m-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. tobins & Co., Inc., Baltimore, Md. 
COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chishc! n-Ryder Co., Niagara Falls, N. Y. 
Food .chinery Corporation, Hoopeston, II. 
Hamil: . Copper & Brass Works, Hamilton, Ohio 
F. H. | ngsenkamp Co., Indianapolis, Ind. 
A. K. . obins & Co., Inc., Baltimore, Md. 

CON EYORS AND CARRIERS. 

Berlin hapman Company, Berlin, Wis. 
Chish’ «-Ryder Co., Niagara Falls, N. Y. 
Food chinery Corporation, Hoopeston, Ill. 
La Po. Mat & Mfg. Co., La Porte, Ind. 

A. K. >bins & Co., Inc., Baltimore, Md. 

CO? EYOR BELTS, Cloth, Rubber, Wire. 
Berlitz apman Company, Berlin, Wis. 
Chish .-Ryder Co., Niagara Falls, N. Y. 
La Pc Mat & Mfg. Co., La Porte, Ind. 

A. K. bins & Co., Inc., Baltimore, Md. 

CO) ©YORS, Hydraulic. 


Berli: apman Company, Berlin, Wis. 
Chish Ryder Co., Niagara Falls, N. Y. 


CO: Continuous, Agitating. 
Ayar: ichine Co., Salem, N. J. 


Berlin .apman Company, Berlin, Wis. 
Chish .-Ryder Co., Niagara Falls, N. Y. 
ood shinery Corporation, Hoopeston, III. 


Hamil Copper & Brass Works, Hamilton, Ohio 
A. K. bins & Co., Inc., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS 
Frank Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Carton. 
ABC Packaging Machine Co., Quincy, III. 
KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, IIl. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
PUMPS, Air, Water, Brine, Syrup. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
SALT DISPENSERS. 
Scientific Tablet Company, St. Louis, Mo. 
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SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPS AND BRINERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 
VACUUM PANS. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
WASHERS, Fruit, Vegetable. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


WEIGHING MACHINES. 
ABC Packaging Machine Co., Quincy, II. 


BEET CANNING MACHINERY 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


Cameron Can Mchy. Co., Chicago, Il. 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral Ohio. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 
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WHERE TO BUY Continued 


CORN WASHERS. 


Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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STRING BEAN MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md.¢ 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K.. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, I1I. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


ADHESIVES. 
Dewey & Almy Chemical Co., Cambridge, Mass. 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning. 
The Almanac of the Canning Sidecter. 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 


American Can Co., New York City. 

Can Manufacturers Institute, Inc., New York. 
Continental Can Co., New York Ci 

Crown Can Co., Baltimore, Md. 


CAN SEALING COMPOUND. 
Dewey & Almy Chemical Co., Cambridge, Mass. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Universal Underwriters, Kansas City 6, Mo. 


LABELS 


Gamse Litho. Co., Baltimore, Md. 

R. J. Kittridge & Co., Chicago, Ill. 

Piedmont Label Co., Bedford, Va. 

Louis Roesch Co., San Francisco. 

Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Print. & Litho. Co., Cincinnati, Ohio 


LABORATORIES, for Analysis of Goods, Etc. 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 
Dewey & Almy Chemical Co., Cambridge, Mass. 
F. H. Langsenkamp & Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Scientific Tablet Company, St. Louis, Mo. 


SEASONING. 
Basic Vegetable Products Co., Vacaville, Cal. 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 

F. te Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 
Washburn-Wilson Seed Co., Moscow, Idaho. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven. Conn. 
Northrup, King & Co., Minneapolis, Minn. 
Francis C. Stokes Limited, Vincentown, N. |. 

F. H. Woodruff & Sons, Inc., Milford, Conn 


SEED TREATMENT. 
U. S. Rubber Co., New York City. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 


Douglas Guardian Warehouse Corp., Chic 10, Il. 
Terminal Warehouse Co., Baltimore, Md. 
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PEA ADJUSTMENT- 


AYARS Latest 10 Station 
New Perfection 


PEA, BEAN & 
CORN FILLER 


Has TWO seperate Briners over funnels, dis- 
pensing HALF of the brine BEFORE the 
peas and the BALANCE on top of the peas. 


REVOLVING HOPPER 


Having TEN Pockets, the brine has ample 
time to soak in the peas before leaving the 


FOR FILLING: 
funnels. This materially increases speed. 


PEAS, BAKED BEANS, 
LIMA BEANS, 
RED KIDNEY BEANS, 
WHOLE GRAIN CORN, 
HOMINY, 
DICED BEETS, 
DICED CARROTS, Ete. 


New Design for High Speed. 


Large Revolving Hopper. 


We also make a 5 pocket Pea and Bean Filler. — 


AYARS MACHINE COMPANY, Salem, New Jersey 


ATTRACTIVELY DESIGNED 


HEX-RO CLEANER 


4 Q The canner using Hex-Ro to remove foreign matter, 
2 or lima beans or for cleaning whole grain corn is 
el 4 Ve eny assured of a higher quality and a better price for 
the canned article. 


Ask for explanation 
LTHOGRAPHING Co.INC. | |] smncLaIR-SCOTT COMPANY 


ee GAMSE BUILDING. BALTIMORE,MD. “‘The Original Grader House’’ 
BALTIMORE, MARYLAND 
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